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With a deep understanding of CONSUMER
of the CHICAGO

TRENDS, extraordinary knowledge

RETAIL SCENE, and long-standing relationships with the WORLD’S

TOP RETAIL BRANDS, Macerich continues to innovate and grow

THE SHOPS AT NORTH BRIDGE

THE LOCATION

| The Shops At North Bridge

CHICER
BY A
MILE
30 MILLION PEOPLE SHOP MICHIGAN AVENUE STORES EACH YEAR
AND SPENT OVER $400 PER VISIT
CHICAGO IS THE 3RD LARGEST CITY IN THE U.S.
WITH A POPULATION OF 3 MILLION
OVER 3.1 MILLION SQ. FT. OF RETAIL
41,000 CARS TRAVEL THE AVENUE EACH WEEKDAY
OVER 50,000 PEOPLE WALK THE AVENUE EACH WEEKDAY

THE GREATER CHICAGO METROPOLITAN REGION
HAS A LABOR FORCE OF 4 MILLION
500,000 PEOPLE WORK WITHIN ONE MILE OF THE PROPERTY
57 COLLEGES AND UNIVERSITIES ENROLL
NEARLY 400,000 STUDENTS PER YEAR
70+ HOTELS OFFER MORE THAN 40,000 ROOMS
94 OF THE FORTUNE 100 COMPANIES ARE HERE
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WELCOME
TO THE
NORTH SIDE

THE PROPERTY

| The Shops At North Bridge

Spread over six blocks in the heart of the city’s famed MICHIGAN

AVENUE

DISTRICT,The Shops at North Bridge features 50 SPECIALTY STORES
and 20

RESTAURANTS, including a four-level flagship NORDSTROM

and the world’s largest food and wine emporium, EATALY, at more than 60,000 square feet.
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LIVE
WORK
SHOP

THE MARKET

POPULATION

within a 15 Minute Walk
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52,784

%

2016 Population

34,552
Households

Population Growth (5 Year)

These busy professionals – both commuters and
locals – flock to The Shops at North Bridge as a
major perk of their work and after-work lives.
Chicago’s already strong business environment
has recently expanded with the announcements of
major worldwide headquarters moving downtown:
MCDONALD’S, KRAFT HEINZ, MOTOROLA
SOLUTIONS and SARA LEE.

INCOME

Total Trade Area Population

The Shops at North Bridge is perfectly positioned
amongst a high concentration of iconic office
towers: Tribune Tower, Wrigley Building and North
Bridge’s own office tenants Nike and Havas. The
area is also home to many well-known companies,
including BOEING, LEO BURNETT, and HYATT
HOTELS.
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1 Million

$142,041
Shopper Average
Household Income

55%

of sales are generated by
shoppers with incomes over

$150,000

SHOP 7

.6 visits
over 90 days

33 182
% $

of shoppers are millennials
between the ages of 25-34

expenditure per visit
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THE TOURIST MARKET

Chicago’s beautiful lakefront, cosmopolitan

U.S. destination. O’Hare International Airport

culture and rich history attract millions of

is one of the world’s busiest, while Midway

visitors each year from around the world. In

Airport is the nation’s premier point-to-point

fact, 2016 marked a record year for the city

airport. Together, they offer nearly 150 direct,

with 54.1 million visitors. The Windy City is

nonstop domestic flights and more than 50

also a hub for commerce, with more people

direct, nonstop international flights from

visiting Chicago for business than any other

more than 260 destinations worldwide.
$182
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$166
$142,041

$132,369

$182

SHOPPERS
FROM AROUND
THE WORLD
53%

EUROPE 24%

55%

47%

ASIA 20%SHOPPER
TRAFFIC

CANADA 16%

53%

$142,041
55%
47% $132,369

SHOPPER
45%TRAFFIC

45%

TOTAL CENTER
SALES

AVERAGE HHI

AVERAGE
TOTAL
EXPENDITURE

AVERAGE HHI
TOTAL CENTER
AVERAGE
SALES THE SHOPS AT NORTH BRIDGE THE
TOTAL
SHOPS AT NORTH BRIDGE
EXPENDITURE
LOCAL SHOPPER
TOURIST
(Outside of Market)
(Trade Area and In-Market)

SOUTH + CENTRAL
AMERICA
11%
THE SHOPS AT NORTH BRIDGE
LOCAL SHOPPER
(Trade Area and In-Market)

MIDDLE EAST 10%

$166

$182
$166

THE SHOPS AT NORTH BRIDGE
TOURIST
(Outside of Market)

$142,041

$132,369

MEXICO 9%
AUSTRALIA 5%

53%

47%

55%

45%

AFRICA 1%
SHOPPER
TRAFFIC

TOTAL CENTER
SALES

AVERAGE HHI

AVERAGE
TOTAL
EXPENDITURE

DESTINATION
CHICAGO
THE SHOPS AT NORTH BRIDGE
LOCAL SHOPPER
(Trade Area and In-Market)

THE SHOPS AT NORTH BRIDGE
TOURIST
(Outside of Market)
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JUST
ASK A
CHICAGOAN
WHAT THEY
LIKE TO DO
THEY WILL TELL YOU WHERE TO GO. WHEN YOU SAY
“CHICAGO” IT OFTEN EVOKES IMAGES OF THE CUBS, WILLIS TOWER, LAKE SHORE DRIVE AND—OF COURSE—A
HEALTHY DOSE OF CHICAGO-STYLE PIZZA. WHILE THESE ARE
CERTAINLY STAPLES OF THIS TODDLIN’ TOWN, THERE’S MORE
THAN MEETS THE EYE WITH THE LIFE OF A CHICAGOAN. WE
HEAD DOWNTOWN WHERE THE SHOPS AT NORTH BRIDGE
TOWERS AROUND US LIKE A TEMPTING RETAIL FORTRESS TO
FIND OUT WHAT MAKES CHICAGOANS TICK.

the perfect amalgamation of bustling metropolis and cozy
community, which he says is what drew him here. “I spent a
weekend in the Loop and I was hooked. The people, the food,
the architecture...it was ideal for me.” Being from the East Coast,
Jason has a natural affinity for seafood. “That was something
I never thought Chicago would be able to match. I lucked out
that I live within walking distance of Joe’s Seafood, Prime
Steak & Stone Crab so I always know I can get my fix
whenever I need it.”

LIZ It’s a brisk day in Chicago and among the towering
buildings and echo of taxis, Liz cinches up her military-style
coat to barricade the nip in the air. Liz
bundles up Cooper, her Golden Retriever,
who enjoys shopping with her at Nordstrom.
Liz has been a die-hard Chicagoan her
entire life. When she snagged her dream
job as a graphic designer it seemed like
a no-brainer that she would move to
downtown Chicago near North Bridge.
“To be able to walk to and from work
is a godsend. Plus, it doesn’t hurt that
I’m so close to everything.” One look
at Liz and you know that she prides
herself on having an eclectic but refined style.
“I work with clients every day, and while I
like to add my own personal flair, I know
that I still want to look professional.” With
Nordstrom and White House | Black
Market right down the street from her apartment, she says much of her day-to-day attire comes from there.
“It can be dangerous sometimes, especially after payday,” she
laughs.

ELISE It’s true that Chicago boasts everything from delicious
pub eats to exotic cuisines to upscale dining, which is just ideal
for this 10-year Chicago native, Elise, who
is a professed food connoisseur. When a
new restaurant opens she’s waiting in line.
She daydreams in Le Creuset and finds that
cooking takes away the stress of the day.
Living near Eataly certainly doesn’t hurt.
“When Eataly opened near me, I think there
were tears of joy. It’s my escape after a long
day. I could roam the aisles for hours looking
at all the wines, pastas and oils.” On those
rare occasions that Elise can’t muster up the
energy to cook, she turns to the expert chefs
at Eataly to whip up some glorious Italian
cuisine for her. “If pasta and a glass of wine
can’t cure you, I don’t know what will.”

JASON on the other hand, works from home as a security
engineer. He’s clutching his smartphone always on the ready
in case a client calls. While his at-home job allows him the
freedom to work from whatever tropical locale boasts reliable
WiFi, his loyalties lie in the Second City. This late-twenties
transplant from New York finds the pace of Chicago to be

ROBERT As evening blankets the sky, the
Chicago skyline flickers awake to play host
to thousands of tourists and locals. After a long day of work
or shopping at North Bridge, Chicagoans such as sleek-suited
Robert quench their thirst at Habitant, Nordstrom’s new
full-service bar. “As an attorney I can have pretty long days, so
it’s really nice to have a place I can always go that helps me
clear my mind and unwind,” he says. “Habitant has become that
sanctuary for me.” After a refreshing cocktail, Robert hops on
the “L” and in mere moments he’s at home in Bucktown where
he, his wife and baby boy nestle down together while the city
buzzes around them.

THE LOCAL

| The Shops At North Bridge

Somewhere amidst the slinging of cocktails, the titillating sounds of the city
and the geniality of the people, you’ll find yourself—
just like these Chicagoans—falling in love with this great city.
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THE BRANDS
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NOTABLY
NORDSTROM
This four-level, 260,000-SQUARE

FOOT store defines luxury destination shopping,

combining world-famous Nordstrom customer service with a collection of on-trend fashions from
luxury designers like LOUIS

VUITTON, CHRISTIAN DIOR and PRADA.

Also offered are classic designs by BURBERRY,
unparalleled shoe collections by CHRISTIAN
and

VALENTINO and FENDI, along with the

LOUBOUTIN, MANOLO BLAHNIK

JIMMY CHOO. The newly curated shop SPACE features emerging designers like SIMONE

ROCHA, MARQUES’ALMEIDA and TRICOT COMME DES GARÇONS.
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THE RETAIL
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TRULY
WORLDCLASS
NORDSTROM
BOSS HUGO BOSS
SUNGLASS HUT
STUART WEITZMAN
ALEX AND ANI
LUCKY BRAND
M•A•C COSMETICS
WHITE HOUSE | BLACK MARKET

SWATCH
KIEHL’S SINCE 1851
HOUSE OF SAMSONITE
BOSE
LE CREUSET
MICROSOFT
THE ART OF SHAVING
PAPYRUS

Going from store to store is almost like

and more, it’s clear The Shops at North

a treasure hunt, revealing fantastic new

Bridge appeals to those who love fine fare

finds at every turn.

And with amazing

and fine fashion in equal measure. It’s the

menus

fare

Eataly,

perfect blend of luxury, contemporary and

Joe’s Seafood, Prime Steak & Stone Crab,

destination retail brands with a big-city

Eddie V’s, Lao Sze Chuan, Shake Shack

backdrop for upscale shopping and dining.

and

seasonal

from
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THE DINING

MANGIA!
BEST EATS IN THE CITY

EATALY | JOE’S SEAFOOD, PRIME STEAK & STONE CRAB | SHAKE SHACK
by Stephanie Andrews, Chicago Travel & Lifestyle Writer

I twirl the fresh, steaming tagliatelle onto my fork, trying
not to splash the juicy tomatoes or delicately sliced mushrooms onto my dress. At least I had the forethought to not
wear white. Within the first few bites I swear I can hear
the echo of church bells in the piazza. I can remember
the blood orange sunsets and I can taste the refreshing
essence of limoncello on my tongue. I have a clear view of
Sugar Factory across the street, my only reminder that I’m
still very much in downtown Chicago and haven’t been
whisked away to the rolling hillside of Tuscany.
This love affair I’m having with this Italian dish is one that
is not uncommon among visitors to Eataly Chicago, says
General Manager Jason Goldsmith. “When you put

beautiful, locally grown tomatoes from Chicago with the
highest-quality pasta from the town of Gragnano, just
outside of Naples, and some really good Sicilian olive oil,
something really magical happens.” Magic, indeed.
I’m not completely unfamiliar with authentic Italian
cuisine; having traipsed through Rome, Florence, Siena
and much of Tuscany only a few short years ago. Despite
my lack of willpower and my voracious love of carbs, I
discovered that pasta, pizza and even several helpings
of gelato made me feel positively splendid in a way that
indulging in these same meals in the states never did. The
foods I enjoyed in Italy nourished and invigorated me, just
as this warm, soothing dish at Eataly did.

So it’s not surprising to discover that Eataly prides itself
on offering the freshest, finest ingredients and products
to not only nurture your body but also appease the soul.
“The truest test is how you feel,” says Goldsmith. “When
you eat high-quality food, your body feels better. Whether
eating here, shopping here, learning here, we really try
to come back to that point of eating well, of living or
drinking well, and it starts with the very base ingredients
that we choose to eat or drink every day.” With a
dedication to quality it’s no wonder that Eataly tested
seven or eight different dairies to decide just which milk
would produce the finest gelato (and aren’t we all the
better for it?). Eataly’s motto, “Eat Better, Live Better” has
never been truer than it is here. I’m living proof.
The moment you walk into Eataly you know this is not
just a place that imitates the Italian experience; it is the
Italian experience. Rome wasn’t built in a day and
neither was Eataly. Their café is the Italian café where
you drank espresso and people-watched. Eataly
is a place for families, couples, friends, working
professionals and visitors to the city to come together
and connect over a foamy cappuccino, parmesan-kissed
pasta, crisp Neapolitan pizza and a homemade
cannoli. “We love the fact that this place is for everybody, and we work really hard to make sure that this
place is for everybody,” says Goldsmith. “We hear a lot
of different languages spoken within the Eataly store and
I’ll run into friends of mine from Chicago and then I’ll
turn and bump into the Head of the Consorzio
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Brunello di Montalcino who just happens to be in town for
a tasting, so it’s a little bit of everyone.” As I sipped my
afternoon espresso and savored every decadent, creamy
bite of my pistachio gelato, it was as close to heaven as
I could get.
When I finally emerged from the Italian paradise hours
later I felt a few pounds heavier, my soul a little lighter and
the proud owner of a lovely Tuscan red, because when in
Eataly…
Of course, not every day can be Italian-inspired. An
East Coast gal by heart, I have a weakness for all
things seafood (give me a quality crab cake any day
and the world as you know it has changed). I pride
myself on knowing quality seafood when I see it, so I was
speechless within the first few bites of the crab cakes at
Joe’s Seafood, Prime Steak & Stone Crab. The fresh
steaming lumps of crab with their delicate spices and
breading made me feel as if I was home again. I could
smell the salt air and hear the cries from the seagulls as
the waves crashed onto the shore. There is nothing
better than great seafood; however, sometimes I find
myself daydreaming of simple pleasures like a good
old-fashioned cheeseburger and a classic milkshake at
Shake Shack. What can I say? The heart—and stomach—
wants what it wants.
Enjoy world-class dining, incredible shopping, and an
irresistible atmosphere – all at the Shops at North Bridge.
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THE EVENTS

The Shops at North Bridge draws visitors
with a number of high-profile celebrity
events, live performances, and TV-featured
retailers. Past events include a meet and
greet with style icon Sarah Jessica Parker,
and a special live holiday performance by
world-renowned cellist Yo-Yo Ma, both
of which drew significant media coverage.
The award-winning public relations program

| The Shops At North Bridge

frequently lands many retailers on top TV
stations featuring fashion and gift-giving
segments at an annual publicity value of
more than two million dollars. Customized
marketing programs continue to increase
brand awareness and drive sales through
cutting-edge digital and social media
programs, community expertise and local
partnerships.

HIGH
PROFILE.
HUGE

32 BROADCAST TV SEGMENTS
25 BRAND ACTIVATIONS
12 CELEBRITY EVENTS
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“THERE’S A VERY BIG
EXPECTATION THAT APPLE
WILL BE A MAJOR DRIVER
OF TRAFFIC AND, IN TURN,
RETAIL WILL WANT
TO SURROUND IT.”

A CORE
DESTINATION

-David Stone, president of Stone Real Estate Corp.
Chicago Tribune, December 28, 2016.

SITE OF
FUTURE
FLAGSHIP
APPLE STORE

Already a major shopping destination, the
area surrounding The Shops at North Bridge
is poised to expand yet again. Along with the
addition of Apple, Ulta Beauty’s new flagship
inhabits an 11,500-square-foot store at 430
N. Michigan Avenue. Additionally, Tribune Tower

at 435 N. Michigan was purchased by Los
Angeles-based developer CIM Group, with plans
to transform the historic property into a mixeduse redevelopment. Other recent openings
include Dylan’s Candy Bar, Peet’s Coffee &
Tea and Ghirardelli Ice Cream & Chocolate.

THE SHOPS AT
NORTH BRIDGE
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