
MARKET PROFILE

PROPERTY TYPE: Outlet  |  TOTAL SQUARE FEET: 537,000  |  MORE THAN 130 DESIGNER OUTLETS 
MAJOR RETAILERS: Bloomingdale’s The Outlet Store, Burberry, Gucci, Nordstrom Rack,  

Polo Ralph Lauren Factory Store, Prada, Saks Fifth Avenue OFF 5TH 
FOOD COURT: 11 units  |  BUILT: 2013

LEASING INFORMATION:   716-805-0101 | MACERICH.COM



CHICAGO-NAPERVILLE-
ELGIN, IL-IN-WI [MSA]

DEMOGRAPHIC SUMMARY

TOTAL TRADE AREA 45-MILE RADIUS

Source: U.S. Census Bureau. ESRI 2019

POPULATION      

2019 Total Population 3,540,445  9,161,473  9,599,093 

2024 Total Population 3,546,870  9,203,043  9,650,892 

2019-2024 Population Growth 0.2%  0.5%  0.5%

HOUSEHOLDS      

2019 Total Households 1,392,581  3,379,152  3,544,288 

2024 Total Households 1,398,917  3,398,981  3,568,225 

2019-2024 Household Growth 0.5%  0.6%  0.7%

INCOME      

Average Household Income $105,122  $98,669  $97,968 

Median Household Income $71,547  $70,090  $69,907 

Per Capita Income $41,446  $36,488  $36,265

HOUSEHOLD INCOME RANGES      

$50,000 + 894,100 64.2% 2,165,187 64.1% 2,270,200 64.1%

$75,000 + 673,757 48.4% 1,607,607 47.6% 1,682,397 47.5%

$100,000 + 499,499 35.9% 1,167,667 34.6% 1,217,151 34.3%

$150,000 + 277,259 19.9% 597,747 17.7% 616,684 17.4%

AGE      

Median Age 37.1  37.3  37.3

EDUCATION / OCCUPATION      

Bachelor’s Degree Plus 1,163,324 47.0% 2,424,304 38.9% 2,503,588 38.4%

White Collar 1,255,274 66.3% 2,894,072 62.5% 3,015,567 62.2%

RACE / ETHNICITY      

White 2,214,932 62.6% 5,704,800 62.3% 6,091,813 63.5%

Black 396,658 11.2% 1,571,350 17.2% 1,589,246 16.6%

American Indian 13,875 0.4% 35,218 0.4% 36,584 0.4%

Asian 390,922 11.0% 665,845 7.3% 672,840 7.0%

Pacific Islander 1,363 0.0% 3,274 0.0% 3,411 0.0%

Other Race 522,694 14.8% 1,180,987 12.9% 1,205,199 12.6%

Hispanic or Latino 939,150 26.5% 2,156,338 23.5% 2,200,322 22.9%

Not Hispanic or Latino 2,601,295 73.5% 7,005,135 76.5% 7,398,771 77.1%

EMPLOYMENT / DAYTIME POPULATION 1 Mile  3 Mile  5 Mile 

Total Businesses 615  4,443  14,541 

Total Employees 19,143  90,079  228,320 

Daytime Population 18,280  143,365  422,981 



I-2
94

 Fashion Outlets of Chicago opened on August 1, 2013 as the Midwest’s only luxury outlet shopping experience, 

featuring more than 130 top designer brands – including Gucci, Prada, Tory Burch, Burberry, Michael Kors and Coach.

 The 538,000-square-foot, two-level indoor center was awarded the prestigious MAPIC award as Best Outlet Center in 

the World in 2014.

 THE COLLECTION: Where Art Meets Fashion, is a multifaceted contemporary art program, featuring 21 site specific 

commissions and rotating exhibitions by national and international renowned artists. 

SITE PLAN – LEVEL 1



 Ideally located 15 miles from downtown Chicago, overlooking I-294, I-190, I-90 and Balmoral Avenue, and just five 

minutes from O’Hare International Airport, which welcomes 79.8 million visitors annually.

 Chicago is the 3rd largest metropolitan area in the country with 9.6 million people. The city ranks just behind  

New York City and Orlando in total visitation and welcomed a record 57.6 million visitors in 2018 who generated  

$15 billion in direct spending.

 The Village of Rosemont is a suburban metropolis welcoming over 27 million visitors annually and home to the 

Donald E. Stephens Convention Center, Rosemont Theatre, Allstate Arena and 18 world-class hotels with 6,300 rooms.

SITE PLAN – LEVEL 2
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UPDATED 3/20

TRADE AREA MAP

LEGEND

 FASHION OUTLETS 
OF CHICAGO

  TOTAL TRADE AREA

  COMPETITIVE CENTERS

  OTHER CENTERS
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