


With  

extraordinary  

expertise in all disciplines,  

superb knowledge  

of the ever-changing  

ChiCago retail landsCape &  

long-standing relationships  

With the World’s top retail brands,  

MaCeriCh will exCeed expeCtations  

in the re-investing of 

the shops at north bridge. 

nordstrom     50 stores    20 restaurants    6 chic city blocks





sprawling six iconic blocks in the heart of the 

city’s famed michigan avenue district, the shops 

at north bridge is already home to 50 specialty 

stores and 20 restaurants. this prestigious 

property is enhanced with a new mall entrance 

creating a presence on the busy intersection of 

Grand avenue and rush street in the heart of 

the bustling river north district.  along with the 

new entrance, eataly, the world’s largest artisanal 

italian food and wine emporium, opened its 

second u.s. location (and largest at more than 

60,000 square feet) at the shops at north bridge. 

THE 
VISION



the shops at north bridge is optimally located on 

the famed magnificent mile in one of the country’s 

top retail and tourism markets.  recognized as 

one of the world’s most influential cities and the 

commercial, cultural and transportation hub of the 

midwest, chicago’s economic strength is balanced 

by an equally impressive quality of l ife. the Windy 

city is home to seven professional sports teams, 

a diverse and world-renowned mix of arts and 

cultural institutions, 550 parks, and an acclaimed 

academic community with more than 102 major 

educational institutions, including the prestigious 

northwestern university and university of chicago. 

THE CITY OF 
CHICAGO

With a population of over 2.7 million, chicaGo is the third larGest  
city in the united states. 94 of the fortune 100 companies have a presence in chicaGo.



named one of the Great avenues of the 

World, the magnificent mile is home to 

exclusive retail establishments, prestigious 

boutiques, critically-acclaimed restaurants 

and luxurious accommodations. nestled 

among the skyscrapers and within blocks of 

the city’s beautiful lakefront, michigan avenue 

is the hub of glamour and excitement for the 

entire city. it’s where luxury meets the affluent 

shopper. and this is home to the shops at 

north bridge. spanning six chic city blocks, 

50 stores and 20 restaurants, the shopping 

destination appeals to a vast demographic, 

as well as world-renowned brands. since  

opening in 2000, the shops at north bridge 

has continued to transform while remaining  

a timeless attraction on the magnificent mile.

THE NOrTH BrIdGE 
ExpErIENCE 

more than 30 million people visit michiGan avenue each year.

over 50,000 people Walk michiGan avenue each Weekday.

41,000 cars traverse the avenue every Weekday.

the maGnificent mile Generates $1.8 billion in retail sales annually.

the michiGan avenue district is home to more than 275 restaurants.SO
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 TOTAL TRADE AREA MSA (CHICAGO, IL–IN–WI)

2013 population 921,079 9,552,628

2013-2018 population Growth 2.9% 1.4%

households 445,707 3,523,234

average household income $82,831 $79,260

per capita income $40,081 $29,233

household income over $100k  24% 24%

average age 36.9 37.3

White collar 73% 63%

bachelor’s degree plus 53% 34%

daytime population 882,956 4,917,495

ChiCagoans have a passion  
for the finer things.  

home to a plethora of four-star restaurants and international luxury boutiques, from a dynamic social 
scene and a historic cultural landscape, the unique lifestyle is decidedly up-market and indulGent.

24% of households have incomes over $100,000.

53% of adults hold a bachelor’s deGree or hiGher.

daytime population Within 5 miles is nearly 900,000.

THE TrAdE ArEA

The Shops At
North Bridge
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the shops at north bridge blends the best 

traditional retail offerings with unique attributes 

and ambiance to cater to sophisticated residents 

and tourists from around the world. from local 

chef-driven dining to the highest-performing 

nordstrom within the country, the shops at 

north bridge appeals to a vast demographic in 

one modern shopping destination – convenient, 

engaging and carefully merchandised to fi l l 

everyday needs, and extraordinary ones, too. 

THE 
SHOppEr

shopper averaGe annual household income of $130,000.

averaGe total expenditure per visit at the shops at north bridGe is $139. icsc’s averaGe total expenditure is 
approximately $99.

visitors Generate 34% of total sales While local residents and doWntoWn Workers make up the remaininG  
66% of sales. SO
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the shops at north bridge caters to a robust 

set of business professionals who commute 

into downtown chicago, as well as locals who 

are lucky enough to call downtown home. an 

estimated 731,000 daytime employees are 

within a 3-mile radius. the area is home to 

many well-known companies, including boeing, 

motorola and leo burnett. the shops at north 

bridge engages these movers and shakers with 

a convenient location featuring desirable shops 

that offer business attire, weekend wear and 

everything in between. the restaurants are just 

perfect for lunch on-the-go, decadent dinners, 

happy hour, corporate events and more.

THE ImpACT 
OF THE OFFICE WOrkEr 

more than 600 downtown employees work inside macerich's 500 north michigan avenue building and enjoy the added perk of being 
just steps away from the shopping and dining mecca that is known as the shops at north bridge. these employees are able to take 
advantage of exclusive shopping and dining offers that make the center an even more appealing part of their work – and after-work – l ives.  



With its beautiful lakefront, incredible 

architecture and cosmopolitan culture, 

chicago attracts mill ions from around the 

globe each year. o’hare international airport, 

one of the busiest airports in the world, and 

midway airport, the nation’s premier point-

to-point airport, provide service from more 

than 260 destinations worldwide. the Windy 

city is also a hub for commerce, with more 

people visiting chicago for business than 

any other destination in the united states. 

TOurISm

more than 46 million domestic and international tourists visited chicaGo in 2012.

visitors injected $12 billion into the chicaGo economy.

67 million people fly into and out of o’hare international airport each year.

84 hotel properties boast more than 30,000 hotel rooms in chicaGo.
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THE 
mErCHANdISE

mIx
With one exciting store after another and 

a captivating dining scene, the shops at 

north bridge is a great escape on michigan 

avenue.  delivering the right blend of luxury, 

contemporary and destination retail brands, 

this is a richly satisfying setting for big-city 

shopping and dining.  day and night, affluent 

locals, visitors and daytime skyscraper dwellers 

can’t get enough of the shops at north bridge.  

boss huGo boss  ::  porsche desiGn  ::  stuart Weitzman  ::  sWarovski  ::  sWatch   
  optica  ::  White house | black market  ::  sephora  ::  kiehl’s since 1851 

 united colors of benetton  ::  bose  ::  camper  ::  eataly  ::  microsoft  ::  the art of shavinG



THE pOWEr OF 
NOrdSTrOm
the shops at north bridge is home to the only 

nordstrom in downtown chicago – and the 

highest performing nordstrom in the nation. 

this four-level, 260,000-square foot nordstrom 

is a true luxury destination that blends world-

famous nordstrom customer service with a deep 

collection of sumptuous designers, including:

louis vuitton  ::  christian louboutin  ::  fendi  ::  saint laurent  ::  helmut lanG    
christian dior  ::  alexander mcqueen  ::  valentino  ::  alexander WanG  ::  prada    
marni  ::  burberry  ::  chloe  ::  jimmy choo  ::  manolo blahnik  ::  lanvin 3.1  ::  phillip lim



ExTrAOrdINArY 
dINING

With eataly, seasons 52, eddie v’s, lao sze 

chuan, shake shack and more, the dining 

offerings continue to appeal to sophisticated 

palettes. the shops at north bridge is home 

to a great variety of national eateries as well 

as chef-driven local establishments. the 

shops at north bridge makes sure the food 

experiences complement the fine fashion. 

biG boWl  ::  california pizza kitchen  ::  eataly  ::  eddie v’s  ::  shake shack  ::  joe’s seafood prime steak & stone crab     
lao sze chuan  ::  nordstrom cafÉ  ::  oysy sushi  ::  p.f. chanG’s china bistro  ::  seasons 52  ::  the purple piG     

“for us, it was about finding the right balance between location and square footage,” said adam saper, managing partner and cfo for eataly.  

“We treat each eataly as a unique destination and our plans for chicago are big. 60,000 square feet in an important commercial center like  

the shops at north bridge gives us an unmatched opportunity to create an incredible food experience.”





M a c e r i c h  ( N Y S e :  M a c )  a N  S & P  5 0 0  c o M P a N Y

o N e  o f  t h e  N a t i o N ' S  L e a d i N g  o w N e r S ,  o P e r a t o r S  &  d e v e L o P e r S  o f  M a j o r  r e t a i L  P r o P e r t i e S  i N  

a t t r a c t i v e  U . S .  M a r k e t S ,  i N c L U d i N g :  g r e a t e r  N e w  Y o r k ,  w a S h i N g t o N  d . c . ,  c h i c a g o ,  a r i Z o N a  &  c a L i f o r N i a

macerich.com


