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More than any external accolades, 
outperforming our own sustainability 
goals was a true highlight of 2016.

Our unflagging efforts to rethink 
problems and search for innovative 
solutions resulted in Macerich reaching 
all our ambitious 2020 environmental 
goals four years early. 

After this milestone, we set aggressive 
new goals aimed at challenging 
ourselves, our peers and our industry. 
Already we are making strides toward 
our large-scale, longer-term goal – 
Innovating to Zero.  Our objective is for 
our properties to generate zero energy 

waste, near zero emissions, zero water 
waste and zero landfill impact. This  
includes achieving carbon neutrality by 
2030 and zero solid and water waste 
by 2025-2030, along with several other 
critical performance measures.

The dedicated and talented people of 
Macerich have made sustainability an 
important part of their thinking and 
their work. I am grateful for all we have 
achieved together and for what I know 
we will continue to do to benefit our 
business, our communities and  
our planet. 

Arthur M. Coppola
Chairman and Chief Executive Officer

from our CEO

Innovate to  zero
At Macerich, we have a distinct viewpoint 
and vision for the opportunities in retail 
real estate. In no arena is this more evident 
than our industry-leading approach to 
sustainability. 

In 2008 when we formalized our commitment 
to environmental stewardship, we made 
sure our efforts would be a fully integrated 
driver for all dimensions of our business: 
from sustainable design and green building 
to disciplined resource conservation, carbon 
footprint and waste reduction, and even 
breakthrough, on-site power generation. 

Today sustainability is as much a part of  
Macerich’s reputation for excellence as our  
portfolio of top-performing, one-of-a-kind  
retail destinations in many of the nation’s  
most attractive markets.  

The year 2016 was an important one for  
Macerich and sustainability. Our company 
earned a number of prestigious awards, 

including being named the National 
Association of Real Estate Investment Trusts 
(NAREIT) Retail “Leader in the Light” for the 
third straight year – an unprecedented honor. 
We also earned the 2016 Global Real Estate 
Sustainability Benchmark (GRESB) #1 Ranking 
in the North American Retail Sector for the 
second consecutive year.
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   our  Business
w National Association of Real Estate  

Investment Trusts (NAREIT) Retail “Leader 
in the Light” for the third straight year 

w #1 Ranking by 2016 Global Real  Estate 
Sustainability Benchmark (GRESB):  
North American Retail Sector for the 
second consecutive year  

w 93 energy efficiency projects saving  
over 20 million kWh annually (equivalent 
to driving the circumference of the earth 
1,352 times)

w 58 million gallons of water saved 
(enough to fill 88 Olympic-sized 
swimming pools) 

w 10 solar power projects and 2 fuel  
cell systems produced 17.6 million  
kWh of clean energy (enough electricity 
to power 1,627 homes for a year)

w 16 percent reduction in our green-  
house gas emissions compared  
to 2015 (equivalent to taking 9,007  
cars off the road for a year) 

w Over 50 percent of employees  
participated in our Macerich  
Volunteer Program  

w 75 percent increase in employee  
participation in our Mentorship  
Program  

w The Oaks named as first U.S.  
BREEAM in-use Registered Building

a year in review
2016 highlights

investment in sustainability projects in 2016

$1,273,000

ems/umsinstallations

$27,270,163
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An S&P 500 company, Macerich is a 
leading owner, operator and developer 
of high-performing retail real estate 
with a dominant position in many of the 
most desirable U.S. markets. From New 
York, Washington, D.C. and Chicago, 
to Phoenix and Los Angeles, our unique 
portfolio encompasses one-of-a-kind 
properties in prosperous, densely 
populated cities with international 
appeal.

Macerich continually pursues 
strategic investments in our portfolio 
to power our business growth.  In 
2016, we entered the Kansas City 
market, acquiring 50 percent of the 
iconic Country Club Plaza, a 2.4 
million square-foot, mixed-use city 
center property in partnership with 
Taubman. We also introduced the 
major expansion and thorough update 
of our historic and market-dominant 
Broadway Plaza property in Walnut 
Creek, California, adding more 
than 50 retailers and an enhanced 
shopping experience. Our Tysons 
Corner property in Northern Virginia 
— where our exceptional mall is now 
the centerpiece of a vibrant, 24/7 
new, urban hub — continued to 
garner accolades, winning Gold in 
the International Council of Shopping 
Centers (ICSC) annual awards (see 
case study).

      TOP
RETAIL DESTINATIONS
           in America’s gateway markets
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setting the bar for the 21st century

Tysons Corner Center, 
adjacent to the nation’s 
capital, is much more than 
a shopping center. This 
thriving urban hub includes 
an upscale hotel, high-rise 
residences and a Class A 
office tower, and connects 
to the local metro line. 
Demonstrating our fusion of a 
world-class retail experience 
with sustainable design, 
including shared public 
space, walking trails and 
access to transit, this trend-
setting development benefits 
consumers, local economies 
and the environment. In 
2016, the qualities we built 
into Tysons were recognized 

with the prestigious 
ICSC U.S. Design and 
Development Gold award — 
the latest of six major industry 
honors.  

ICSC, the global trade 
association for the shopping 
center industry, also awarded 
Tysons a Commendation 
for Sustainable Design in 
the renovations/expansions 
category. Environmental 
attributes including zero 
waste to landfill using a 
waste-to-energy program, 
and energy and water saving 
features and fixtures, have 
earned the Tysons Tower 
office building LEED® Gold 

certification and LEED® Silver 
for the VITA residential tower. 

“Macerich’s vision to bring 
exciting new uses to one of 
the country’s best-performing 
retail properties has created 
a vibrant, transit-friendly 
community that has drawn 
top corporate names, 
become a sought-after 
place to live and expanded 
the reach of our retailers. 
This exceptional project 
has created new value for 
our company, our retailers 
and the Northern Virginia 
community.”  

Arthur M. Coppola
Chairman and Chief Executive Officer

By the Numbers
tysons corner center

1.9 25 300 ZERO
million
square
feet

million
visitors
annually

stores
and
restaurants

municipal
waste to
landfills
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       supporting economic  
GROWTH

FASHION OUTLETS OF PHILADELPHIA

Macerich properties 
drive economic growth 
across the country — 
supporting our communities, 
tenants, employees and 
stockholders — creating 
jobs in every stage of 
operation, development and 
redevelopment. Our fortress 

properties in top markets are 
essential platforms for retail 
tenants to reach upscale 
consumers, while generating 
employment in their stores 
and restaurants. Communities 
in turn benefit from the state 
and local tax revenue our 
operations deliver.  

In the year ahead, our 
company will pursue growth 
and expand economic 
impact by focusing on high-
profile development and 
redevelopment projects 
in three prime markets: 
Philadelphia, San Francisco 
and Brooklyn.

              positive impact that reaches 
far beyond our property walls

2014 2015 2016

Total revenue (in thousands) $1,105,247 $1,288,149 $1,041,271

Gain on remeasurement, sale or  
write down of assets, net $1,496,576 $400,337 $415,348

Net income attributable to the Company  
(in thousands) $1,499,042 $487,562 $516,995

Net income per share attributable  
to common stockholders - diluted $10.45 $3.08 $3.52

financial HIGHLIGHTS
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THE OAKS, LOCATED IN THOUSAND OAKS, CALIFORNIA, BECAME 

THE COUNTRY’S FIRST  

BUILDING RESEARCH ESTABLISHMENT ENVIRONMENTAL ASSESSMENT METHOD 

(BREEAM) IN-USE REGISTERED BUILDING — A PRESTIGIOUS STANDARD THAT 

RECOGNIZES SIGNIFICANT EFFICIENCY ACHIEVEMENTS IN EXISTING BUILDINGS. 

               How sustainability supports  
Our Business Part of who we are, and  

what makes us different

Tysons Corner Center n n n n n   n 

Queens Center n n n  n  * n n

Scottsdale Fashion Square n n n n n n  n 

Kings Plaza n  n  n 

Washington Square & Too n n n n n n  n 

Freehold Raceway Mall n n n n n  *  n

Los Cerritos Center n n n  n n n  n

Green Acres Mall & Commons n n n      *
Lakewood Center n n n  n n n 

Danbury Fair Mall n n n n n * n n n

Chandler Fashion Center n n n n n n  n 

FlatIron Crossing n n n n n n n 

The Shops At North Bridge n  n n n 

Arrowhead Towne Center n n n  n n  *
Fresno Fashion Fair n n n n n  n 

The Oaks n n n n n n n 

Vintage Faire Mall n n n  n n 

Fashion Outlets of Chicago n n n n n 

Fashion Outlets of Niagara Falls n n n  n 

Deptford Mall n n n  n  *  n

Santa Monica Place n n n  n  n  *
SanTan Village n  n n n * n 

South Plains Mall n n n  n 

Kierland Commons n n n n n n 

Stonewood Center n n n 

Broadway Plaza n n n n n 

Eastland Mall & Convenience Center n n n  n 

Pacific View n n n n n n 

Westside Pavilion n n n  n 

Biltmore Fashion Park n n n n n n 

Sustainability is a core value 
and a strategic operational 
pillar at Macerich. We 
consider it smart business 
that delivers competitive 
advantage and drives 
efficiency. Nearly all of 
our core properties have 
implemented projects on LED 
lighting, water reduction, 

waste management and 
building management 
systems, along with other 
programs to reduce our 
environmental impact (see 
graph). Since launching our 
major sustainability efforts 
in 2008, we have become 
the U.S. retail real estate 
leader in environmental 

performance, as recognized 
by the Carbon Disclosure 
Project (CDP), Global 
Real Estate Sustainability 
Benchmark (GRESB) and 
National Association of  
Real Estate Investment  
Trusts (NAREIT).
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DRIVING VALUE  
AND REDUCING  

COSTS

SUPPORTING CLIMATE 
CHANGE RESILIENCE  
AND ADAPTABILITY 

MAINTAINING OUR 
STRONG REPUTATION AND 

BRAND

Sophisticated 

consumers in our markets 

increasingly expect companies to be 

socially and environmentally responsible. 

As a result, tenants desire locations where 

sustainability is built-in, reducing operating 

costs and caring for the environment. In 2016, 

we saved $2.1 million in annual operational 

costs through sustainability measures.

Demonstrating a commitment  

to sustainability has helped make 

Macerich a trusted brand that cities, 

regulators and tenants want to work with. 

Our credibility paves the way for productive 

relationships with community groups when 

planning, building, updating and operating 

our properties. 

With properties across  

the country, our portfolio is  

exposed to intensifying climate change 

impacts, including droughts, severe storms and flooding. 

We proactively assess and address risk through 

 third-party evaluations of Macerich sites to identify areas 

of vulnerability. Since 2014, nearly all Macerich properties 

underwent evaluation, enabling us to prepare and adapt 

to potential risks to our business stemming from 

climate change.    

Our updated sustainability strategy, 
to be published in 2017, will accelerate our progress toward environmental and  
social performance that fosters continued business success.

We were honored to receive 
the following accolades  
in 2016: 

w	 NAREIT Retail “Leader 
in the Light.” For 
an unprecedented 
third straight year, 
Macerich received this 
prestigious award for 
NAREIT  members that 
demonstrate superior 
and continuous  
sustainability practices.   

w	 GRESB #1 ranking in  
North American Retail 
Sector. For the second 
consecutive year, 
GRESB ranked Macerich 
first in its sector for 
environmental and social 
performance.  

w	 CDP’s Climate A List 
For the second straight 
year, we made CDP’s 
2016 Climate A List 
for mitigating climate  
change. This ranking 
puts Macerich in the top 
four percent of 3,800 
participating global 
companies.

w	 Environmental Protection 
Agency’s (EPA) Green 
Power Partnership 
List of Top 30 On-site 
Generation. For the 
second year running, 
EPA recognized 
our commitment to 
expanding on-site 
renewable energy.

“Being recognized by our 
own industry, and the global 
business community overall, 
for our fully integrated focus 
on sustainability is import-
ant to Macerich — but even 
more gratifying is the posi-
tive impact our efforts have 
on our communities, people 
and the environment.”  

Jeff Bedell
Vice President, Sustainability 

awards &      recognitions
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Strong corporate governance 
helped Macerich become the 
industry leader it is today, 
and promotes our continued 
growth and long-term 
success. Through effective 
leadership we maintain the 
highest standards of social 
responsibility, treating our 
employees, contractors, 
tenants and community 
members with respect. By 
operating responsibly and 
transparently, we invest in our 
brand’s reputation and our 
company’s future.   

COMPANY  
LEADERSHIP

The Macerich Board 
of Directors oversees 
our business practices, 
ensuring ethical policies 
and standards are upheld 
at all times and that we 
meet all applicable laws 
and regulations. The Board 
comprises 10 members, eight 
are independent and two are 
female. It is chaired by our 
CEO, Art Coppola.  

Publicly available charters 
describe the responsibilities, 
duties and authority of our 
four standing committees: 

Audit, Compensation, 
Nominating and Corporate 
Governance, and Executive. 
We update our corporate 
governance procedures to 
stay aligned with industry 
best practices and meet 
requirements set by local 
laws.  

For further information on 
our Board of Directors, 
committee charters, or 
contact information, please 
visit our Macerich Corporate 
Governance website. 

                       corporate  governance                Delivering value with  
ethical, effective leadership

VP: SUSTAINABILITY

PROPERTY GREEN TEAMS SUSTAINABILITY STAFF

PORTFOLIO OPERATIONS

EXECUTIVE TEAM

Social responsibility and 
environmental sustainability 
are integrated into our 
business approach and 
strategy. The Board 
reviews issues relating to 
sustainability each quarter 

and our VP, Sustainability 
updates the Chief Operating 
Officer more frequently.  
Our sustainability leadership 
engages monthly with 
corporate executives, 
property managers and 

property green teams to 
maintain progress and 
transparency across our 
operations.
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The highest standards of 
property management ensure 
the well-being and quality of 
life of our tenants, guests and 
employees. Mindful of this 
responsibility, our compliance 
team works hard to exceed 
constantly evolving local, 
state and federal social and 
environmental standards 
across 15 states. In 2016, the 
diligence of our team resulted 
in Macerich facing no fines 
related to actions or inactions 
under applicable laws 
and regulations. For more 
information, see our 2016 
Form 10-K. 

It is also our priority to 
protect the privacy and 
information security of 
our tenants, guests and 
employees. Our publicly 
available Privacy Policy 
describes the information 
we collect from visitors — 
including those who visit 
our website, use our WiFi 
network or enter sweepstakes 
— who we share it with and 
how we use it. In 2016, we 
updated our policy to reflect 
the latest trends in privacy 
disclosure. 

With cybersecurity concerns 
rising globally, we assessed 
the safeguards in place at 
all our properties in 2016. 
We prioritized cybersecurity 
risk mitigation efforts in 
2017, including strengthening 
our Information Security 
Administration Policy which 
covers our communication 
and network protocols.  

The physical safety of 
everyone at our properties  
is likewise a top priority. 

Macerich acts in full 
compliance with all state and 
federal laws and regulations 
as they relate to political 
contributions and public 
policy engagement. We 
advocate for public policy 
initiatives that benefit our 

business operations and 
strategy through industry 
associations. We also share, 
and remain aligned with, 
industry best practices by 
engaging with our peers 
through forums including: 

w ICSC 

w NAREIT 

w Shop America Alliance 

advocating public policy
       and industry collaboration

meeting regulatory
   standards and protecting privacy
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With natural resources 
facing unprecedented 
pressures, thoughtful 
businesses can help create 
a more sustainable economy 
and society. At Macerich, 
environmental sustainability 
is a fully integrated pillar 
of our business, driving our 
operational performance and 
supporting profitability and 
business growth. We partner 
with our tenants, pooling 
our combined expertise to 
identify and act on more 
sustainable ways to operate. 
We integrate sustainability 
considerations from the start 
of our developments to our 
day-to-day operations and 
procurement decisions. 

Our energy, waste, water 
and resource management 
program was formalized 
in 2008, with a mindset 
that implementing best 
practices was simply not 
enough. Instead, we pushed 
ourselves to continuously 
rethink problems and search 
for innovative solutions. As 

a result, in 2016 we were 
proud to reach all our 2020 
environmental goals four 
years early.

After this milestone, we took 
a comprehensive look at 
our business to refresh our 
sustainability strategy and set 
aggressive new goals aimed 
at challenging ourselves, 
our peers and our industry. 
While most of our business 
is focused on reaching new 
heights, in sustainability we 
are dedicated to reaching 
new lows. Our ambitious 
longer-term goal, Innovating 
to Zero, aims for our 
properties to generate zero 
energy waste and near zero 
emissions, zero water waste 
and zero landfill impact. 

 Our  world
93

02

01

90%

58

energy
efficient
projects

new solar
projects
with 1 more planned for 2017

new fuel
cell system

with 4 more planned for 2017

LED retrofit
complete

to date across portfolio

million 
gallons

of water
saved

environmental
   SUSTAINABILITY

Business smart. Industry leading.  
Our approach to
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1
GOAL 

2
3

4

CARBON NEUTRALITY 
Achieve carbon neutrality by 2030 through efficiency, 
sustainable investment, renewable and clean generation 
sources and renewable energy credits, while setting 
scientific greenhouse (GHG) reduction goals.

ACTIVE ENGAGEMENT 
Achieve over 70 percent documented engagement by 
stakeholders and members of our community by 2025.

PRINCIPLED PRACTICE 
Integrate sustainability practice principles in 80 percent of corporate and property 
operations and functions by 2025.

ZERO WASTE
Achieve zero waste by 2025-2030. To facilitate implementation,  
solid waste and water waste are addressed as separate sub-goals.

ZERO SOLID WASTE (GOAL 2A) 

Increase waste diversion rates to over 70 percent by 2025, and reduce  
overall waste by 50 percent from 2015 levels.

ZERO WATER WASTE (GOAL 2B) Reduce net water consumption by 50 percent from 2015 
levels and eliminate 100 percent of property water effluent by 2030.

Sustainability is not something 
we can accomplish all on 
our own. In fact, the key to 
making our properties more 
sustainable is held by our 
hundreds of tenants across  
the nation, like Apple.   

In 2016, a number of  
Macerich mall property  
managers worked with  
on-site Apple retail stores  
to improve recycling infra-
structure. This helped Apple 
meet their waste diversion 
goals and gave us insights 
into the sustainability-relat-
ed needs of one of our most 
prominent retailers. The best 
part? Pilot programs such as 
these engage other tenants, 
setting in motion a domino 
effect of sustainability action. 

  

“By partnering with landlords 
like Macerich, we can en-
gage other retailers —  
further driving collaboration 
and making an even greater 
impact in the environmental 
areas that are so important  
to Apple.”

Paul Walsh, 
Lead Real Estate and 
Development, Apple  

For this reason, a key focus 
of our sustainability strategy 
is collaboration and engage-
ment — because we know 
that through partnerships we 
can build exponential positive 
impact. Other initiatives  
include: 
 
w A tenant sustainability  

handbook to share 
our knowledge and 
promote energy 
conscious and en-
vironmentally focused 
efforts across our 
properties. 

w A retailer pilot pro- 
gram in Boulder, 

Colorado, with 
recommended 
sustainability strategies 
including a full energy 
audit, waste management 
practices and water 
reduction methods for 
tenant spaces.  

w	 Collaborations with 
retailers and industry 
partners, such as 
Retail Industry Leaders 
Association (RILA) and 
ICSC, to promote tenant 
sustainability programs.  

w In 2017, Macerich  
will host its first 
Landlord/Tenant  
Sustainability summit  
to partner with top 
retailers on new  
programs and strategies 
to improve sustain- 
ability efforts across  
the retail industry. 

impact through
   collaboration
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Macerich’s environmental 
policies are established 
at our corporate 
headquarters where we 
oversee compliance by 
each property. For new 
developments, we conduct 
extensive due diligence 
during site acquisition 
and introduce responsible 
practices from the start of 
our ownership. 

Properties receive monthly 
updates to ensure processes 
are implemented consistently. 
Through centralized software 
applications, we automate 
our property compliance 
actions into annual and 
semi-annual assignments 
for property managers. 
This system has led to 100 
percent compliance and 
increased visibility across 
our portfolio, enabling our 
corporate environmental 
affairs team to quickly 
identify and address any 
environmental management 
deficiencies. At each 
property, our operations 
managers and property 
managers embed and 
enforce all environmental 
policies.

By saving energy and 
reducing greenhouse gas 
(GHG) emissions we mitigate 
our impact on climate 
change and cut costs for 
the benefit of tenants and 
investors. We use energy 
efficiency projects, on-site 
renewable generation and 
purchases of Renewable 
Energy Credits (RECs) to 
achieve our energy and 
emissions reduction goals. 

In 2016, Macerich reduced 
GHG emissions by 14 
percent, avoiding over 
37,000 metric tons of carbon 
dioxide equivalent (CO2e). 
That relates to carbon 
sequestered by 40,365 acres 
of U.S. forests in one year.

Since 2008, we have shrunk 
our GHG footprint by 66 
percent or over 424,700 
metric tons of CO2e — the 
emissions equivalent to 
powering 45,000 homes  
for an entire year. 

The year 2016 was also 
successful in terms of 
optimizing our IT energy 
infrastructure and producing 
more than 11 million kWh 
of on-site solar power at 10 
locations. We are actively 
assessing new processes 
and technologies in 2017. 
Increasing the use of fuel 
cells and investigating on-site 
battery storage are at the 
forefront of our plans to  
drive further reductions.

saving energy  
and emissions

In 2016, we reduced our  
emissions intensity  
by 14 percent. 

managing our
properties
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 2014 2015 2016 

Electricity  539,295.21 501,501.33 481,294.70  

Natural Gas  156,197.63    165,437.85    145,023.80  

Total   695,492.85    666,939.17    626,318.50  

Energy use (MWh) 
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Consumption and   
                            Greenhouse Gas Emissions
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Energy efficiency is a double win for our 
business, significantly reducing our energy 
costs and environmental impact. Since 2008, 
our improvements have saved 225 million 
kWh in electricity usage and over $30 
million in operational costs.  

We manage the energy footprint of 54 
million square feet through local energy 
plans. All locations use our Energy 
Management System (EMS) and invest  
in energy efficiency projects. To date,  
12 properties also employ demand  
response programs.

             energyefficiency

energy saving 
              at Tysons Corner Center

Our property operations 
managers take great 
pride in saving as much 
energy as possible within 
our buildings, often with 
impressive environmental 
and financial results. For 
example, a year-long pilot of 
a new Automated Comfort 
and Energy System (ACES) 
software at Tysons Corner 
Center saved more than 
$150,000 in utility costs in 
2016. The system leverages 

real-time electricity demand 
and interior temperature 
data with analytics to 
automatically adjust HVAC 
settings. This maintains 
minimal energy usage 
without sacrificing guest and 
tenant comfort. ACES proved 
easy to integrate within our 
EMS system, and we plan 
to use the software at other 
properties in 2017.  

“ACES is a ‘game changer’ 
in how we manage Tysons 
Corner Center. Since its 
implementation, we have 
learned that every little effort 
that can be made on energy 
conservation/reduction adds 
up quickly and that engi-
neering, security, operations, 
maintenance and property 
management teams all play 
an active role.” 

Kevin Marroquin
Senior Operations Manager,  
Tysons Corner Center

game 
   CHANGING

w Investments: more 
than $155 million in 
energy-saving retrofits 
like LEDs and HVAC  
upgrades since 2008 

w	 Savings: $30.5  
million cut in opera- 
tional costs since  
2008 

w	 Activity: In 2016, we  
implemented 93 energy  
efficiency projects  
saving over 20 million 
kWh of energy, 
enough to power  
1,400 homes for an 
entire year

ENERGY EFFICIENCY snapshot

TYSONS CORNER CENTER
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Building efficiency is critical 
to our energy-saving efforts. 
We provide property-wide 
efficiency guidance, big 
data management systems 
and demand response 
programming to use heat, 
light and air conditioning as 
effectively as possible.  

We continued our 
partnership with EnerNOC, 
an energy management 

software provider, to better 
track energy conservation 
practices via real-time 
energy monitoring and 
energy efficiency project 
benchmarking. Data 
from EnerNOC’s Energy 
Intelligence and Utility Billing 
Management software 
greatly improve our ability 
to track and verify project 
impacts and returns as 
we expand our energy 

programs. These systems 
also inform user behavior 
and identify when properties 
need to make energy 
management modifications 
to enhance or maintain 
operational excellence.

Our IT team monitors more 
than 113,000 data points 
across 4,000 devices in our 
properties, increasing the 
transparency of operational 
performance internally so 
we can achieve the most 
from our energy efficiency 
efforts. As of 2016, 44 of our 
properties use state-of-the-art 
EMS and Utility Monitoring 
Systems (UMS), providing 
real-time, site-specific and 
company-wide energy 
performance analytics.  

Using data like weather 
reports and utility 
information, the systems 
also predict peaks in energy 
demand before they occur, 
helping us optimize our 
energy use. Investing in this 
centralized IT infrastructure 
has given us greater ability to 
manage and control energy 
use across our sites, reducing 
our environmental footprint 
and cutting costs.   

Further boosting efficiency, 
cross departmental 
collaboration among 
property management, 
sustainability and IT has 
kept important building 
systems like central cooling 
plants and site lighting 
control online and running 
99 percent of the time — 
maintaining the comfort of 
our tenants and guests.  

guiding property managers

optimizing energy 
           management with big data

“Cross collaboration 
among property 
management, sustainability 
and IT fosters a sense of 
community where everyone 
helps contribute to the 
optimization of energy 
usage. Together, we can 
achieve Macerich’s goal  
of Innovating to Zero.” 

JP Jones,  
Senior Vice President, 
Chief Information Officer  
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Electric grids can experience 
blackouts if electricity 
demand exceeds supply 
by the local utility, with 
a negative impact on 
customers, communities and 
businesses. To avoid this 

situation, utilities operate 
demand response curtailment 
programs. When alerted by 
the local electric company 
during peak energy use 
periods, 12 Macerich 
properties are able to cut 

demand from the grid by  
5 MW through pre-planned, 
short-term adjustments to 
HVAC temperature and  
occupancy settings.

Increasing Grid
             resiliencyOur Kings  

Plaza property, 
 
located in Brooklyn, New York, takes pride in its energy efficiency. 
The site’s cogeneration plant uses natural gas to efficiently produce 
electricity for the entire property, and heat produced in the process 
is then used to warm and cool the mall.

KINGS PLAZA
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                     energy efficiency summary

energy efficient 
       projects

    2015 2016 

Properties participating in demand response 13 12  

Energy efficiency projects      72    93  

Properties with energy efficiency projects       42    37  

Total invested in energy efficient measures
since 2008 ($ million)  $120.0 $155.4

Total kWh savings since 2008 (million kWh) 205 225

Total operational savings from energy
efficiency improvements since 2008 ($ million) $28.4 $30.5

LED lighting replacement 6,691,917 4,703 993

HVAC upgrades 3,291,710 2,313 489

Building and Energy Management Systems 1,225,760 861 182

*Calculations derived from EPA Equivalence Calculator

Investing in renewable 
energy is a sound long-
term business decision, 
and a valuable tool to 
help us reduce our GHG 
emissions. Macerich is 
proud to own the largest 
renewable and clean en-
ergy portfolio in the U.S. 
retail real estate sector, 

creating value for tenants, 
guests and investors. We 
will continue to expand 
on-site renewable genera-
tion in pursuit of our near 
zero emissions goal.  

We also purchase Re-
newable Energy Credits 
(RECs), which allow us to 

offset the environmental 
impact of our energy use 
and help advance the 
market for clean renew-
able energy alternatives. 
In 2016, we purchased 
35 million kWh of wind 
RECs.

Renewables

   2016 

Total amount invested in renewable energy in 2016 (millions)  $14 

Total amount invested in renewable energy to date (millions)  $39 

Solar 

Total energy produced on-site (million kWh)  11.1 

Total on-site capacity (MW)  4.3 

Resulting GHG reductions (metric tons CO2e)  7,812 

Fuel cells  

Total energy produced on-site (million kWh)  6.5 

Total on-site capacity (MW)  1.5 

Resulting GHG reductions (metric tons CO2e)  4,570 

renewable energy summary

Project type

Savings  
generated 
(kWh)

GHG  
emissions  
mitigated* 
(metric tons 
CO2e)

Equal to GHG 
Emissions from 
cars for one 
year
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As of 2016, we have 
10 on-site solar projects 
producing more than 
11 million kWh of clean 
energy for us and our 

tenants. Together, these 
projects reduce our 
carbon footprint by more 
than 7,800 metric tons of 
CO2e every year, which 

is equal to emissions 
produced by driving 
around the Earth 751 
times.

Property  Operational  Number  kWh  GHG 
 date of panels production reduction
    (metrics tons CO2e)

Santa Monica Place (CA)   Aug-2011  440  107,564  76 

Inland Center (CA)   Dec-2013  4,676  1,723,585  1,211 

Twenty Ninth Street (CO)   Jan-2014  3,065  999,066  702 

FlatIron Crossing (CO)   Feb-2014  5,008  1,677,535  1,179 

Fresno Fashion Fair (CA)   Apr-2014  3,976  1,375,888  967 

SanTan Village (AZ)   Apr-2014  3,117  1,223,746  860 

Los Cerritos Center (CA)   Jul-2014  3,593  1,308,593  920 

The Oaks (CA)   Dec-2014  5,900  2,634,758  1,852 

Lakewood Center (CA)  Nov-2016  2,130   64,349   45 

Danbury Fair Mall (CT)  Dec-2016 --  --   -- 

Broadway Plaza (CA)  In construction  --  --   -- 

Total  -   31,905  11,115,084  7,812 

*Calculations derived from EPA Equivalence Calculator

Property  Operational  Capacity  kWh  GHG 
 date (kW) production reduction*

    (metrics tons CO2e)

Danbury Fair Mall (CT)  Jun-2014  750 5,928,879  4,167 

Deptford Mall (NJ)  Nov-2016  750  572,910  403 

Total   - 1,500  6,501,789  4,570 

*Calculations derived from EPA Equivalence Calculator

Property  Operational  Capacity  kWh  GHG 
 date (kW) production reduction*

    (metrics tons CO2e)

Queens Center (NY)  March 2017   1,200   9,678,400   6,802 

Freehold Raceway Mall (NJ)  March 2017   800   6,660,400   4,681 

Green Acres Mall (NY)  In design   500    4,162,700   2,925 

Los Cerritos Center (CA)  March 2017   250    2,081,400   1,463 

*Calculations derived from EPA Equivalence Calculator

Solar Energy Production in 2016
Fuel Cell Energy Generated in 2016

Fuel Cell Energy Annual Projected Generation

solar POWER
Macerich also boasts the 
largest fuel cell energy system 
in the U.S. mall industry, 
located at Danbury Fair Mall 
in Connecticut. The system 
produces almost 6 million 
kWh of electricity annually, 
reducing our GHG emissions 
by more than 4,100 metric 
tons of CO2e a year. 

In 2016, we installed a 
second fuel cell energy 
system at Deptford Mall 
in New Jersey, and four 
more systems are under 
construction. By 2017, 
we aim to have 4.25 MW 
of on-site fuel cell energy 
generation, enough to 
power 1,400 homes.  

We choose strategic 
locations for this technology 
based on utility rates, 
federal tax credits and local 
incentives. In 2017, we 
will also investigate more 
advanced battery storage 
and microgrid technologies.

clean energy
 FUEL CELLS
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With properties spanning 
the country, the decisions we 
make in how we manage 
waste can have a big cumu-
lative impact. Local hauler 
recycling capabilities inform 
how each of our properties 
meets its specific needs and 
opportunities. 

We focus on reducing 
waste at the source and 
boosting recycling through 

smart purchasing decisions, 
tenant collaboration and 
joining community waste 
programs where local 
infrastructure allows. We 
engage and educate tenants 
on waste and recycling 
best practices through 
trainings, program updates 
and educational materials 
such as our Sustainability 
Tenant Handbook. We 
also take advantage of 

innovative waste solutions 
like biodigesters and waste 
to energy programs like our 
Tysons Corner Center, which 
diverts 100 percent of our 
municipal solid waste to a 
facility that then converts it 
into electricity.

      toward
ZEROwaste

Countless amounts of food 
scraps are thrown away in 
retail malls every year. Once 
landfilled, they decompose 
and produce methane, a po-
tent greenhouse gas that con-
tributes to climate change. 

Seeking a better solution, 
we investigated innovative 
technologies to keep organic 
waste out of landfills. In Oc-
tober 2016, we invested in 
a biodigester that turns food 
waste into wastewater at 
The Oaks mall in Thousand 
Oaks, California. With the 
cooperation of restaurants 
and food retailers that collect 
their organic food scraps in 

separate totes, the program 
has proved a success. The 
biodigester is expected to 
keep 170 tons of food waste 
out of landfills while saving 
an estimated $20,000 on 
waste hauling costs annually. 

We are looking to expand 
the use of biodigesters to 
other Macerich properties, 
including Green Acres Mall, 
in 2017.

From Waste
to Water: 
      innovation at The Oaks
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We also host recycling events 
at some of our properties 
to supplement and extend 
municipal recycling efforts. 
For example, in 2016:

w Chandler Fashion 
Center hosted a 
community e-waste 
event and a Prescription 
Take Back Day to keep 

medication out of the 
city water treatment 
system. 

w  Inland Center in San 
Bernardino, California, 
held two e-waste 
collection events that 
were open to the 
community.

w	 Scottsdale Fashion 
Square gave furniture a 
second life by donating 
it to the local Boys & 
Girls Club.Collaboration 

with our Chandler, 
Arizona, tenants 
diverted more than 
69,000 pounds of 
glass from landfills 
in 2016 alone.

In 2017, we will expand our current waste diversion and recycling programs to meet 
our long-term zero waste goal by continuing to engage tenants and exploring new 
waste diversion technologies.

 2013  2014  2015   2016LIV 

Percent of waste recycled  24.1%  26.7%  30.7%  31.0% 

Waste recycled (tons)  10,861  14,673  17,162   17,969  

Waste landfilled (tons)  34,219  40,225  38,669   39,596  

Total waste (tons)  45,080  54,898  55,831   57,565  

Waste Summary
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In an area challenged by frequent droughts, water conservation stays top of 
mind at our Stonewood Center in Downey, California. When the city installed 
a purple pipe system to utilize reclaimed water, our property management team  
saw an opportunity to improve site water management and reduce costs.  
Stonewood partnered with the city to source 20 percent of its landscaping 
water needs through this system, and aims to achieve

100 percent in 2017.  

Across our entire property 
portfolio, regardless of 
location, we look to use 
less water in day-to-day 
operations and during 
construction. First launched in 
the Southwest to combat the 
impacts of severe drought, 
our water conservation 
tactics include: 

w		Landscaping: Removing 
grass where possible, 
limiting sprinklers in 
low-visibility areas, 
integrating smart 
irrigation systems and 
adding native and 
drought-tolerant plants. 

w		Fixtures: Installing low-
flow fixtures, aerators 
and automatic shut offs 
in our common areas 
and with some of our 
tenants. At our Queens 
Center site alone, 
we save more than 
200,000 gallons  
of water each month  
by partnering with all 
110 tenants to install  
170 high-efficiency  
aerators. 

In 2016, we implemented 
792 water conservation 
assets including faucets, low 
flow toilets, waterless urinals 
and aerators. Together, 

with existing programs, this 
will save Macerich more 
than 58 million gallons of 
water annually.  At 23 of our 
properties we employ smart 
irrigation technology that 
enables central monitoring 
of landscaping systems to 
detect leaks and improve 
efficiency. By 2017, all 
properties with an irrigation 
system, and where it is cost-
effective, will be upgraded to 
smart irrigation. We are also 
investigating the viability of 
water capture and treatment 
systems across our portfolio.

watersummary
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rethinking how we 
use water

In Arizona’s desert climate, 
conserving every drop of 
water requires innovation 
and commitment. We are 
rising to this challenge by 
pioneering novel solutions  
for our 13 properties in  
the state.

In 2016, we piloted a 
sustainable water treatment 
technology that eliminates 

the need for chemicals to 
treat cooling tower water. 
The chemical-free water can 
be used two to three times 
longer than the traditional 
method. Water savings are 
estimated at 2.4 million 
gallons per year, enough to 
satisfy the daily use of 6,000 
households.

Based on the pilot results, 
we will introduce the 
technology at five additional 
locations. At Scottsdale 
Fashion Square, we are also 
exploring the use of a cistern 
to capture cooling tower 
water for landscaping. 

Integrating sustainable 
practices into our real 
estate development delivers 
resource and cost savings 
for years to come. When 
choosing a site, we look 
at many factors that affect 

a property’s desirability 
and environmental impact, 
such as distance to public 
transportation and bike paths 
and proximity to residential 
areas. Whenever possible, 
our preference is to build on 

previously developed land 
in order to preserve green 
space. We also look to reuse 
existing buildings to avoid 
construction waste.

The Barrel is a lively new 
craft beer, wine and spirits 
garden in Boulder that 
emphasizes its environmental 
principles by the bar itself 
— a reclaimed shipping 
container enjoying a  
second life.

Part of our Twenty Ninth 
Street mall, the beer garden 
features an expansive patio 
built using repurposed and 
cost-effective materials, with 
breathtaking views. All food 

is served on recyclable or 
biodegradable plates in 
line with the city’s plan to 
become zero-waste. 

“We found the right partner 
with Macerich,” says Ingrid 
Bush, co-founder of The 
Barrel. “Working together, 
we were able to create a 
space where every day our 
customers have a unique, 
outdoor experience that’s 
truly indicative of our local 
community.”  

Plans are already brewing 
to build on The Barrel’s 
success by adding pop-up 
shops and food vendors 
also constructed from used 
shipping containers to the 
outdoor plaza at Twenty 
Ninth Street. 

pioneering 
sustainable
real estate

The Barrel: serving up a uniquely 
Colorado Experience

SCOTTSDALE FASHION SQUARE
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Demonstrating its commitment 
to sustainability, Broadway 
Plaza successfully recycled 
more than 95% of the 
demolished materials from 
the garage and retail 
buildings on the east side 
of the shopping center.  
More than 7,980 total tons 
of materials have been 
recycled, the bulk being 
concrete but also including 
steel, wood, copper and 
brick.    

Broadway Plaza recognizes 
the importance of reusing or 
recycling as much material 
as possible in its current 
project.  The energy savings 
from all recycled materials 
for this project are estimated 
at 75.3 billion BTU, roughly 
equivalent to 13,000 barrels 
of oil. Concrete recycling 
also results in significant 

reduction of greenhouse 
gases (GHG) as the GHG 
generated in mining new 
materials is roughly twice  
that of recycled materials.     

On average, 250 million 
tons of total waste are 
generated each year in 
the U.S.  Roughly 30% 
is building construction-
related waste material.  
(Of all the potentially 
recyclable construction 
waste in the U.S., only 5% 
is now recycled.) Of the 
total recycled materials at 
Broadway Plaza, 60% was 
concrete, 25% was steel, 
12% was wood, and 3% was 
brick and related masonry. 
The materials were recycled 
in the following ways: 

w Concrete was sent for 
recycling into class-
qualified base or 
general fill materials. 

w Steel, copper and 
other scrap metal were 
recycled as bulk scrap 
for re-fabrication into 
new building and 
consumer products. 

w Wood was recycled 
into mulch and related 
decorative landscape 
materials. 

w Brick material was 
harvested for reuse or 
recycled into new bricks.   

Broadway Plaza is seeking 
LEED® certification from 
the U.S. Green Building 
Council at the Gold Level 
and is a perfect example of 
Macerich’s fully integrated 
sustainability program. 

even demolition is Sustainable  5Macerich  
buildings are  
LEED®  
certified

When we develop or 
redevelop a property, 
our sustainability team 
is brought in from 
the outset to identify 
improvement prospects. 
We research opportunities 
for alignment with green 

building standards such as 
the Leadership in Energy 
and Environmental Design 
(LEED®) and the California 
Green Building Standards 
Code. We also conduct 
a cost-benefit analysis on 
the viability of reusing 

existing controls, lighting 
and HVAC systems and 
will replace any that 
do not meet our energy 
efficiency standards.

BROADWAY PLAZA
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Thousands of people visit 
Macerich properties every 
day. We encourage mass 
transit, carpooling and low 
emission alternatives such as 
electric vehicles to reduce 
the traffic impact of our 
properties. Our corporate 
offices offer commuting 
subsidies and cash incentives 
that encourage employees to 
use sustainable transportation 
methods. 

We currently have 38 
electric vehicle (EV) charging 
stations at 16 sites. In 2016, 
the number of charging 
sessions grew by 77 percent 
compared to the previous 
year. At several locations, 
including the Twenty Ninth 
Street mall in Colorado, EV 
charging stations pull energy 
directly from solar power 
generated on site to provide 
carbon-free charging. 
At Danbury Fair Mall in 

Connecticut, the on-site fuel 
cell provides low carbon 
electricity directly to EV 
charging stations. 

In 2017, we will partner 
with Volta to establish free 
charging stations at 10 
Macerich sites.

GREEN
        commuting

 2014 2015 2016 

Number of EV charging sessions  4,940 20,680  36,668 

Total EV energy charged (kWh)  70,000  212,400  336,414 

DC Fast Charging (DCFC) stations  14  28  28 

Level 2 charging stations*  5  10  10 

Properties with chargers  7  16  16 

*Level 2 charging stations provide a faster charge compared to level 1 but are slower than DC Fast Charging stations.  

Electric Vehicle Charging Summary
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Wheat-straw is often burned or landfilled in farming communities across the 
United States. Instead of putting it to waste, Step Forward Paper uses 80 percent 
wheat-straw agriculture by-product and 20 percent Forest Stewardship Council 
(FSC) certified fiber to produce office paper.  As of 2017, wheat-straw paper was 
added to the sustainable paper options at our corporate offices.

Wheat-Straw office paper  

supply chain 
          supporting the environment  
with our purchasing power
We embed sustainability into 
our procurement decisions 
and work with contractors 
that have a proven 
track record for strong 
environmental performance. 
Our procurement department 
and sustainability team 
collaborate to make smart 
purchasing decisions and 
establish new purchasing 
policies that lessen our 
environmental impact. 

We closely track and 
encourage the use of 
environmentally-friendly 
products, which include 
janitorial paper, office paper, 
cleaning products, food and 
breakroom supplies. Our 
sustainable procurement 
practices include:

w	 Purchasing paper 
towels that meet the 
Green Seal Standard for 
Sanitary Paper Products, 
when possible.

w	 Using advanced 
dispensing systems for 
cleaning products across 
all properties. These 
reduce plastic waste and 
improve material use 
efficiency by dispensing 
the exact amount of 
product needed.

We are considering a 
managed printing solution 
where an external partner 
would maintain our printers 
using Step Forward Paper 
and recycled toner whenever 
possible. 

In 2016, we piloted the 
Grounds to Grow On 
Program, which converts 
Keurig Brewed K-cup grounds 
into compost and converts 
the other K-cup components 
into energy.  We aim to 
expand our participation to 
all Macerich offices in 2017, 
including our corporate 
and property management 
locations. 
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   Our  
PEOPLE

Our success relies on our 
exceptional people. It’s our 
employees who deliver the 
excellence, collaboration 
and attention to detail that 
our retailers and guests trust 
and count on. 

In turn, we support and 
invest in our hardworking, 
high-performing workforce. 
We enhance employee 
engagement and motivation 
with rewarding career 
pathways, competitive 
benefits and opportunities 
to advance learning 
and education. As a 

people-first company, 
we welcome employees 
of all backgrounds, and 
provide inclusive and safe 
workplaces.  

ABOUT OUR  
WORKFORCE  

Every Macerich site is 
locally managed by a 
multi-disciplinary team 
specializing in property 
and facility management, 
marketing and leasing. At 
our corporate headquarters 
in Santa Monica, California, 
and satellite corporate 
offices in Rochester, New 

York; New York, New York; 
Dallas, Texas; and Phoenix,  
Arizona, specialized 
teams manage long-term 
property planning, including 
development, pre-planning, 
construction and tenant 
coordination. Our 851 
employees are divided 
among these corporate sites 
and our local property 
management teams.  

OUR EMPLOYEES:
       the heart and soul of our  
people-first company

    2015 2016 

Total employees (#)   960  851 

Full-time (#)   902  845 

Part-time (#)   58  6 

Employee new hires (#)   103  106 

Employee turnover rate (%)   22%  22% 

* In 2016, we transitioned our guest services offering to a third-party, contributing to a decrease in the number of employees from 2015-2016.   

     2015 2016 

Less than five     42%  37% 

5-10     32%  26% 

11-15     18%  26% 

16-20     5%  7% 

20+     3% 4%

    2015 2016 

Male   36%  36% 

Female   64%  64% 

our employees*

employee years of service

workforce gender diversity
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To unify our widespread 
employees into one team, we 
use Macerich Happenings. 
This vibrant quarterly 
newsletter, distributed via 
email, shares company 
news, retailer and employee 
interviews, and information 
on upcoming projects, 
technology, partners and 
events. In addition, our online 
portal, the Hub, provides 
newsfeed-style updates, 

social media avenues for 
easy internal communication, 
and collaboration tools to 
promote sharing between 
departments and properties. 
Corporate documents 
and policies are also 
downloadable from the site.

Applauding success is 
another way we engage 
employees. Our Win of the 
Week (WOW) program 

regularly celebrates 
employees who make 
outstanding contributions 
to our company. On a 
more formal level, semi-
annual performance 
reviews provide feedback 
while allowing employees 
to share suggestions with 
management.

Reflecting our people-first 
mentality, we offer industry-
leading benefits including 
retirement fund matching, 
commuting subsidies and 
holistic programs to support 
health and well-being.  

Employees who work more 
than 30 hours per week 
are eligible to elect health, 
dental and vision benefits 
to meet personal and family 

needs. We also provide 
401(k) plans to all full- and 
part-time employees with 
automatic enrollment in 
their first month with us. All 
employees receive basic 
life insurance and long-
term disability, and can 
elect to purchase additional 
short-term disability as 
well as life and family 
life insurance. Employees 
can also participate in the 

Employee Stock Purchase 
Program, through which 
Macerich stock is offered at 
a discounted price. 

As an added benefit, we 
offer subsidies and cash 
incentives to encourage 
employees to use mass 
transit, carpooling or other 
sustainable transportation 
alternatives to commute  
to work.

promoting
       employee
engagement

industry-leading benefits

Our benefits extend to 
supporting healthy lifestyles 
and helping with financial 
or emotional stress. In 
addition to championing 
the Whole Life Challenge 
(WLC) (see case study), we 
offer employee discount 
rates to fitness clubs and host 
health education sessions. 
In 2017, we plan to expand 
our Vital Office program 
which supports the wellness 
of individuals, teams and 
organizations through 
seminars and informative 
emails. Covering topics such 
as fitness, nutrition, stress 
management, self-assessment, 

movement and meditation, 
the program helps people 
define and progress toward 
their health-related goals.

Some of our health and 
wellness programs are 
offered both to employees 
and the community. For 
example, The Oaks shopping 
center, in partnership with 
Los Robles Hospital, hosts 
multiple public seminars 
annually on various health 
and wellness topics. Our 
Towne Mall property, located 
in Kentucky, hosted a Healthy 
Community Expo that 
featured local organizations 

including chiropractors, 
hospitals, the Red Cross  
and fitness centers. 

Our Employee Assistance 
Program provides 
confidential, 24-hour phone 
and online assistance to 
employees and their families. 
In 2016, almost a quarter 
of employees sought help 
coping with issues including 
legal concerns, finances, 
emotional well-being and 
childcare. 

health & wellness
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“As a 
Corporate 
Receptionist, 
I literally sit all day. The 
Whole Life Challenge 
was a way to remind 
myself to take care of 
me! And in turn take 
better care of others 
around me. I know I 
benefited in more ways 
than expected. This 
was a physical journey 
but even better it was a 
mental challenge to have 
control over my health 
and wellness and I won! 
I walk five miles a day, I 
continue to eat a healthy 
balanced diet and I 
make time for myself.”  

Karen Fowler
Receptionist, Macerich headquarters  

Santa Monica, California 

Because we are committed to 
our people, we partner with 
the Whole Life Challenge 
to support employees who 
want to lead healthier 
lives. WLC is a voluntary, 
online platform that holds 
participants accountable on 
seven key habits: nutrition, 
exercise, mobilization, sleep, 
hydration, lifestyle and 
reflection.  

The goal of the program 
is improved overall health 
and well-being through 
positive behavioral changes. 
Macerich rallied 400 
members of our team to take 
on this tough but inspiring 
challenge in the summer and 
fall of 2016.  

For our 2017 WLC, 
completed in March, 
employees were encouraged 

to not only improve their 
well-being, but also that of 
the community. Employees 
who earned the most points 
throughout the challenge 
were able to vote for a local 
charity to receive a donation 
from Macerich.

healthy you, 
         healthy us: 
The Whole Life Challenge
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Macerich empowers 
employees to meet their 
potential through mentoring, 
training and development. 

We see the value in sharing 
knowledge and skills across 
our company, facilitated 
through our popular 
Mentorship Program. For 
six months, mentors provide 
guidance and professional 
development to more junior 
employees. Goal-setting and 
hands-on experience lead to 
valuable knowledge that our 
people can then incorporate 
into the company and 
their careers. The program 
launched in our corporate 
Property Operations group in 
2015 with 45 mentor-mentee 
pairs and grew to 79 pairs 
in 2016. This year, we plan 

to offer mentoring company-
wide in partnership with 
MentorcliQ, a comprehensive 
approach and software that 
will help us support, measure 
and grow our program.

Semi-annual performance 
reviews are a key opportunity 
for employees to expand 
their horizons, with 
managers encouraging 
their team members to 
explore professional growth 
opportunities. Employees 
also meet regularly with 
supervisors to discuss present 
successes and future goal 
planning.

Macerich offers department-
specific training and supports 
enrollment in outside courses 
to enhance our employees’ 

skills. In 2016, we introduced 
additional training courses 
on anti-bullying and anti-
harassment. We also train 
our contracted security and 
janitorial personnel several 
times a year to ensure they 
are up to date on company 
policy and meet our high 
standards for quality, ethics 
and operational excellence. 
In 2016, 100 percent of our 
contractors took part.

       employee 
potential

mentoring
       AT MACERICH:
a career-changing experience

“The mentorship program has been a 
phenomenal opportunity not only to 
interact with key decision makers within 
the company, but also to obtain a unique 
perspective on the company’s core 
values and how they relate to different 
departments. These interactions have 
helped me learn and grow within my 
own position and allowed me to pass on 
insight and new concepts to my peers and 
property teams. Macerich is a company 
full of great ideas and great people, 
and the mentorship program is just one 
way that these come together to make 
Macerich a leader within our industry.”

Jesse Benites
Senior Manager, Property  
Management and mentee.

“The mentorship program has provided 
our company leaders an opportunity to 
engage regularly with the future leaders 
within our organization. By helping to 
teach and inspire others, our mentor 
leaders fuel their own passions and 
hone their own skills, which propel 
our organization forward. Over time, 
our mentees become mentors, which 
dramatically influences the professional 
growth culture within Macerich.” 

Olivia Bartel Leigh
Senior Vice President,  
Property Management and mentor.

FULFILLING
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OUR DESTINATION 
PROPERTIES ENRICH 
THEIR COMMUNITIES  
AND ARE PART OF 
THE NEIGHBORHOOD 
FABRIC.

A company of our size and 
geographic reach is uniquely 
positioned to give back, 
and we do. At a corporate 
level, we are proud to 
support prominent national 
organizations that align 

with our community needs, 
including the American Red 
Cross, Boys & Girls Clubs 
of America and Ronald 
McDonald House Charities.  

At the local level, all 
Macerich properties follow 
engagement plans designed 
to have a positive and 
long-lasting impact on their 
communities. Activities 
address each location’s 

unique needs and interests 
and include employee 
volunteering, financial 
donations, in-kind support 
and partnerships with 
tenants and local nonprofit 
organizations. Offering 
our support in this way 
strengthens our communities 
as well as our business. 

We have a trusted working 
relationship with Allied 
Universal, the largest security 
provider in the world. All 
Allied Universal security 
officer applicants undergo 
a rigorous vetting process 
and must pass a background 
investigation. Candidates 
also attend mandatory 
training and obtain State 
Guard Certification before 
being placed at our 
properties.

To keep people on our 
properties safe under 
all circumstances, Allied 

Universal provides annual 
counter-terrorism training 
using Department of 
Homeland Security-certified 
courses as well as training on 
evacuation and first aid. 

We take a zero-risk 
approach to protecting 
our guests, retailers and 
employees by securing all 
common property areas 
including parking lots. Our 
security professionals work 
closely alongside police to 
guard against crimes such as 
theft or vehicle break-ins. To 
further enhance guest  

and tenant security, multiple 
Macerich properties 
upgraded to high visibility 
uniforms and security vehicle 
graphics in 2016. In addition, 
we monitor and respond to 
local trends affecting security, 
such as organized retail 
crime, working closely with 
retailers to share information 
with police.

Safety-first also means 
state-of-the-art standards. 
Throughout our development 
and redevelopment 
processes, we set standards 
and requirements that 
go beyond basic safety 
guidelines. We work only 
with top-tier contractors and 
subcontractors, all of whom 

must pre-qualify and meet 
our high-level requirements. 
We also participate in 
the California Voluntary 
Protection Program (Cal/
VPP), a program which itself 
exceeds Occupational Safety 
and Health Administration 
(OSHA) standards. To ensure 
our standards remain best 

practice, our sites undergo 
third-party evaluations on 
safety protocols for all 
building users, including 
tenants, employees and 
guests.  Each site is then 
provided a list of suggested 
safety improvements.

keeping properties secure

workplace safety standards
our community
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food
thoughtfor

Food is simply too valuable 
to waste. But the dilemma for 
many restaurants is finding 
an accessible, convenient 
way of donating unused food 
to local organizations that 
can reach those in need. 

This was a hurdle that 
didn’t stop Boudin Bakery 
at Broadway Plaza in 
Walnut Creek, California. 
In collaboration with Greg 
Aguirre, the Macerich 
Assistant Property Manager, 
the popular eatery 

now collects and donates 
approximately 150 pounds 
of bread daily to local 
organizations including 
Meals on Wheels. 

Boudin Bakery’s corporate 
headquarters supports the 
company’s locations across 
California in donating unused 
food, and at Macerich we 
are happy to be part of the 
solution. 

“Donating food is a natural 
way for Boudin to give 

back to the community,” 
says Danielle Merkins, 
Boudin General Manager at 
Broadway Plaza. “It’s nice to 
have a partner like Macerich 
to help make this happen.” 

The local community has 
welcomed these vital 
contributions, and we hope  
to expand the initiative to 
include other Broadway 
Plaza tenants in 2017.

partnership
case study

We know that our employees 
value the opportunity to give 
their time to causes they care 
about and to those in need. 
The Macerich Volunteer 
Program (MVP) makes this 
happen, offering all full-time 
employees three work days 
(a total of 24 hours) of paid 
volunteer time annually. 
Employees are at liberty to 
choose a nonprofit to work 
with or donate their time to 
an organization pre-selected 
by the local property. We 
provide grants ranging 

from $500 to $5,000 to 
selected organizations where 
employees volunteer their 
time. In 2016, we focused 
our efforts around education, 
environment and local 
community impact. More 
than half of our employees 
took part in MVP, collectively 
contributing more than 1,500 
hours throughout the year.  

Next year, we will roll out 
a company-wide Volunteer 
tab on our intranet portal. 
This streamlined process will 

make it easier for employees 
to sign up for volunteering, 
for their supervisors to 
approve and the company 
to track participation. We 
piloted the software at our 
Phoenix, Arizona, location in 
2016 with impressive results.

        helping employees
GIVE BACK
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“Macerich 
is a natural 
partner  
in supporting our 
#LAStormCatcher 
project and the 
expansion of our 
environmental education 
programs. We are 
thrilled to honor them 
with our Evergreen 
Award for Visionary 
Leadership for their 
unwavering support 
of the movement for 
sustainable cities. 
Macerich leads by 
example and sets the 
bar for how the business 
community can drive 
innovation for a more 
climate-resilient future.”  

Cindy Montañez
CEO, TreePeople

      weathering 
   the STORM
      with TreePeople

Climate change is already having a disruptive impact on many 
parts of the world, including the western United States. As 
urban communities grapple with irregular rainfall, dwindling 
groundwater supplies and unseasonably high temperatures, 
adapting effectively will take a concerted effort from local 
government, nonprofit organizations and businesses. 

To support climate resilience in our communities, Macerich 
works with innovative local partners such as TreePeople, 
a nonprofit with programs that harvest rainfall, plant and 
care for trees, promote drought-tolerant landscaping and 
renew depleted urban landscapes. In drought-challenged 
Los Angeles, we are using our sustainability and building 
management expertise to help guide and collaborate on 
TreePeople’s innovative water capture initiatives. For example, 
we supported their #LAStormCatcher project, piloting the 
viability of using residential cisterns to help recharge local 
water supply and reduce both polluted runoff and flood risk 
during heavy rainfall. Environmental education is another key 
component of TreePeople’s work that Macerich supports as 
essential for empowering and inspiring the next generation of 
climate champions.

helping employees give back
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Each Macerich property has an individual 
giving program that aligns with our focus 
on generating positive social, economic 
and environmental community impact. 
Properties award grants for employee 

sponsored events that support charitable 
causes, such as supplying goods for a 
nursing home holiday party or purchasing 
tools for a school clean-up day. 

helping employees give back

More than  
50 percent of  
employees  

volunteered  
in 2016.  

   2016 

Total employee volunteer hours (#)   1,500+ 

Total employees who volunteered (#)    480 

Percent of employees who volunteered (%)    50%+ 

Total number of grants (#)    120+ 

Total value of grants ($)     $62,500 

Total hours volunteered since 2003 (#)    120,000+ 

Grants to nonprofit organizations’ 
charitable events since 2003 ($)      1.3 M+ 

* In 2016, the number of Macerich employees and properties decreased, contributing to the decrease in number of hours  
volunteered and value of grants during this time.   

Volunteering and Charitable Giving*

2 0 1 6  S U S T A I N A B I L I T Y  R E P O R T   |   67



WHAT MOTIVATES YOU 
TO VOLUNTEER AT THE 
DARE 2 DREAM FOUN-
DATION?  

“Nearly 20 years ago, the 
Dare 2 Dream Foundation 
provided encouragement and 
assistance to my daughters in 
obtaining scholarships, grants 
and loans to achieve their  
educational aspirations 
and make their dreams a 
reality. They are just two 
success stories of many I’ve 
witnessed over the years 
— my eldest daughter has 
her PhD and my youngest 
is working toward hers. My 
first-hand experience of the 

long-lasting, positive impact 
of Dare 2 Dream motivates 
my continued active 
involvement.” 

WHAT ARE SOME OF 
THE VOLUNTEER ACTIV-
ITIES WITH THE DARE 2 
DREAM FOUNDATION? 

“All volunteers are flexible 
and adapt to the unique 
needs of each student who 
needs our support. This can 
include contacting teachers, 
agencies and tutors; one-
to-one counseling; assisting 
in completing applications; 
and traveling to colleges and 
universities. We also maintain 

a volunteer hotline to help 
with items ranging from 
details about the program 
to questions related to 
financing.  

My mantra is ‘To whom much 
is given, much is required.’  
I try to give where I can 
because I’ve been on the 
side where others have given 
to me. I am very grateful to 
now reside on the giving  
side of life.”

Dare 2 Dream Co-Founder, Dr. Candace Kelly (left), Dare 2 Dream students (center) and Janet Sasser (right).

VOLUNTEER SPOTLIGHT:

q&a with Janet Sasser,  
Senior Paralegal, Macerich

Charitable giving is often 
most effective when it is more 
than a financial donation. We 
commit time to understanding 
what our communities need, 
so we can give back in-kind. 
This often means lending our 
space and facilities for events 
and donation drives across 
our properties nationwide.  
In 2016, we hosted events 
that directly benefited schools, 
local government, nonprofit 
organizations and health 
services. 

Other in-kind initiatives 
include: 

w	 Partnering with local  

blood banks to host  
annual and ongoing   
blood drives, leading 
to thousands of pints 
of blood given by our 
guests each year.  

w	 Hosting donation 
drives that engage 
guests, retailers and 
employees to give back 
to nonprofits. In 2016, for 
example, our Shops at 
Atlas Park collaborated  
with GrowNYC on a  
Stop ‘N’ Swap clothing  
event that netted around 
350 pounds of donated 
clothing.

w	 Staging the Red Bucket  
Food Drive at our Santa 
Monica headquarters 
to provide local families 
with a Thanks-giving 
meal. Employees and 
vendors fill 16-gallon  
red buckets with non- 
perishable food items 
and collect cash do-
nations so families can 
purchase fresh produce 
and turkeys. In 2016, 
the event’s 15th year, we 
filled over 125 buckets 
with food and collected 
more than $23,500.

providing in-kind
   support

Macerich forges strategic  
philanthropic partnerships 
with prominent national 
organizations working to 
change people’s lives for 
the better. We provide 
volunteering, in-kind or 
financial support to nonprofit 
partners including:

w	 American Cancer Society 

w	 American Red Cross 

w	 Boys & Girls Clubs  
of America 

w	 City of Hope 

w	 Earth Day Network

w	 Heal the Bay 

w	 Otis College of Art  
and Design 

w	 Ronald McDonald 
House Charities 

w	 Special Olympics 

w	 The Salvation Army 

w	 TreePeople 

partnering for impact
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While our Board and executives 
lead the way, our reputation for 
integrity relies on our frontline 
employees. Macerich expects 
every employee to act with 
honesty and respect in their 
dealings with our tenants, 
vendors, guests, community 
members and each other. Our 
Code of Business Conduct 
and Ethics (the Code) provides 
clear guidance on making 
responsible decisions in  
areas related to:

w	 Conflicts of interest 

w	 Discrimination and  
harassment  

w	 Confidentiality and  
fair dealing 

w	 Payments to govern- 
ment personnel and 
corporate and partner- 
ship opportunities

w	 Compliance with laws, 
rules and regulations 

w	 Proper use of company 
assets 

New employees must certify 
they have read and understood 
the Code and we require all 
employees to confirm their 
compliance annually. 

We encourage employees 
to report suspected ethical 
violations to their managers or 
our anonymous Ethics Hotline. 
We review and resolve all 
reported concerns, with serious 
allegations elevated to the Audit 
Committee of our Board.  

 

guiding our employees
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Macerich’s 2016 
Sustainability Report covers 
the social and environmental 
performance of our company 
for the fiscal year ended 
December 31, 2016. 
Throughout the report, we 
also highlight future programs 
and initiatives that will keep 
us moving forward. Unless 
otherwise stated, all financial 
information presented in the 
report is in U.S. dollars. 

This report includes standard 
disclosures from the Global 
Reporting Initiative (GRI) 
G4 Sustainability Reporting 
Guidelines and Construction 
and Real Estate Sector 
Disclosures document. A GRI 
index is included at the end 
of the report. For additional 

sustainability and business 
information, please refer to 
our CDP disclosure, Annual 
Report, Form 10-K and Proxy 
Statement. 

EXTERNAL  
VERIFICATION

Key metrics shared in this 
report, such as energy 
consumption and water use, 
are pulled from year-over-
year utility consumption. 
Greenhouse gas emissions 
(Scope 1, Scope 2 and 
Scope 3) are calculated 
from the EPA equivalences 
calculator using 2012 E-grid 
values. Our emissions 
reporting protocols align with 
CDP requirements.  

To ensure our metrics 
disclosure is transparent and 
accurate, we sought third-
party verification of 2016 
data by the organization 
DNV GL, based on ISO-
14064-3 standards. Verified 
data is currently pending 
and will be made publicly 
available after the release of 
this report as part of our CDP 
submission. 

about thisreport
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Insights from our many stakeholders help inform our sustainability strategy and keep 
us aware of emerging risks and opportunities. Below are examples of how we work 
with and learn from them: 

stakeholder engagement
Working with others, we make a bigger impact.

STAKEHOLDERS 

Investors

Joint Venture  
Partners

Tenants

Vendors &  
Contractors

ENGAGEMENT METHOD

Our investor relations team meets and communicates  
regularly with current and prospective investors using: 
• Quarterly earnings calls  
• Annual shareholder meeting  
• Investor meetings  
• Annual participation in NAREIT’s Investor Forum and  

Annual Convention, Citi’s Global Property CEO Conference 
and numerous other conferences and events 

• SEC filings, including Proxy Statement  
   and 2016 Form 10-K  

We work with our joint venture partners, frequently soliciting 
their feedback, input and approval related to joint assets. Our 
Asset Management group works with our sustainability team 
to share sustainability performance information regularly.

Our on-site property teams work with tenants  
soliciting feedback and measuring satisfaction using our: 
• Green Tenant Criteria   
• PopIn, an interactive survey tool to engage tenants  
   and receive feedback  
• Tenant Sustainability Survey, which measures our  
   environmental engagement progress, makes tenants aware 
   of our programs and allows for feedback  
   and requests for additional programs

Our procurement team works with vendors to source  
sustainable products when feasible at each Macerich  
property. We require third-party contractors to meet or  
exceed the highest designated environmental certification 
standards. We also monitor performance and offer  
periodic trainings to contractors. 

STAKEHOLDERS

Communities

Employees

Guests

ENGAGEMENT METHOD 

We partner with our communities to create positive  
environmental and social impacts through: 
• Philanthropic partnerships   
• In-kind donations   
• Fundraising by properties for local nonprofits   
• Employee volunteer efforts 

We facilitate employee engagement and solicit  
productive feedback through: 
• The Hub, our online intranet platform   
• Quarterly newsletters 
• Performance reviews    
• Informal conversations with supervisors 
• PopIn, an interactive survey tool used to elicit  
   employee feedback 
• Peer mentoring   
• Training  
• Education and career development   
• Lunch and learns 
• Community events   
• Social media   
• Ethics Hotline 

We engage our guests, asking them about their experiences  
at our sites through: 
• Mall mobile app  • Macerich website  • Social media  
• On-site initiatives including Earth Hour, water drives 
   and other environmental and community pledges
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contact  
 
We welcome your feedback.  
Please direct any inquiries to:  

Jeff Bedell, Vice President of Sustainability: 
(424) 229-3486  
jeffrey.bedell@macerich.com 
or 
John Perry, Senior Vice President of Investor 
Relations: 
(424) 229-3345 
john.perry@macerich.com 
 
For additional information, please visit our website. 
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Indicator Description Location Reported

G4-30 Reporting cycle Annual Fully

G4-31 Report contact About this Report, page 76 Fully

G4-32 In accordance option, GRI Index and report 
assurance About this Report, page 72 Fully

G4-33 Policy regarding report assurance About this Report, page 72 Fully

GOVERNANCE

G4-34 Governance structure of the organization
Our Business > Corporate Governance, page 16-17  
Proxy Statement                                                                             
Macerich Corporate Governance

Fully

G4-35 Process for delegating authority for 
sustainability topics from

Our Business > Corporate Governance, page 16-17                                 
Proxy Statement   Partially

G4-36 High-level accountability for sustainability topics Our Business > Corporate Governance, page 16-17                                 
Proxy Statement    Fully

G4-37 Process for consultation Our Business > Corporate Governance, page 16-17                                                                            
Proxy sStatement   Partially

G4-38 Composition of the board and its committees Our Business > Corporate Governance, page 16-17                                                                            
Proxy Statement   Fully

G4-39 Whether the chair of the board is also an 
executive officer

Our Business > Corporate Governance, page 16                                                                            
Proxy Statement   Fully

G4-40 Nomination and selection processes for the 
board and its committees Proxy Statement   Fully

G4-41 Board conflicts of interest Proxy Statement   Fully

G4-42
Board and executives’ roles in the organization’s 
mission statements, strategies, policies and 
goals related to sustainability impacts

Our Business > Corporate Governance, page 16-17                                                                            Partially

G4-43 Board knowledge of sustainability topics Our Business > Corporate Governance, page 17                                                                     Partially

G4-44 Board performance with respect to governance 
of sustainability topics Proxy Statement  Partially

G4-45 Board role in the identification and 
management of sustainability Our Business > Corporate Governance, page 17                                                                            Partially

G4-46 Board role in reviewing risk management 
processes for sustainability Our Business > Corporate Governance, page 17                                                                      Partially

G4-47 Frequency of the board’s review of sustainability 
impacts, risks Our Business > Corporate Governance, page 17                                                                          Fully

G4-48
Highest committee or position that formally 
reviews and approves the organization’s 
sustainability report

Chief Executive Officer Fully

G4-49 Process for communicating critical concerns to 
the board

Our Business > Corporate Governance, page 17                                                
Macerich Corporate Governance [link] Partially

G4-51 Remuneration policies for the board and senior 
executives

Proxy Statement
Macerich Corporate Governance Fully

G4-52 Process for determining remuneration Proxy Statement  Fully

G4-53 Stakeholders’ views on remuneration Proxy Statement  Partially

ETHICS AND INTEGRITY

G4-56 Code of conduct
Our Business > Corporate Governance, page 16                                   
Code of Business Conduct and Ethics                                           
Code of Ethics for CEO and Senior Financial Officers 

Fully

G4-57 Helplines or advice lines for employees Our Business > Corporate Governance                                                     
Code of Business Conduct and Ethics  Fully

G4-58 Mechanisms for reporting concerns about 
unethical or unlawful behaviors

Our Business > Corporate Governance                                                     
Code of Business Conduct and Ethics  Fully

GENERAL STANDARD DISCLOSURES

Indicator Description Location Reported

STRATEGY AND ANALYSIS

G4-1 CEO Letter CEO Message, page 2-3 Fully

G4-2 Key impacts, risks and opportunities

CEO Message, page 2-3                                                                                            
Our Business, page 4-19                                                                                                       
Our World, page 20-51                                                                                                  
2016 Form 10-K

Fully

ORGANIZATIONAL PROFILE

G4-3 Organization name The Macerich Company Fully

G4-4 Primary brands, products, and services Our Business, page 4-19                                                                                               
2016 Form 10-K Fully

G4-5 Headquarters location Santa Monica, California Fully

G4-6 Where the organization operates Our Business > Company Overview, page 6-7 Fully

G4-7 Nature of ownership and legal form 2016 Form 10-K Fully

G4-8 Markets served Our Business > Company Overview, page 6-7                                      
2016 Form 10-K Fully

G4-9 Scale of the organization Our Business > Company Overview, page 6                                        
2016 Form 10-K Fully

G4-10 Total number of employees  by  contract and 
gender

Our People > Our Employees, page 53                                                                 
2016 Form 10-K Partially

G4-12 Supply chain description Our World > Supply Chain, page 50 Partially

G4-13 Organizational changes during the reporting 
period 2016 Form 10-K Fully

G4-15 External charters, principles or other initiatives
Our Business >  Corporate Governance, page 16-17                                          
Our World > Environmental Sustainability, page 21                                                
Our People > Our Community, page 61

Partially

G4-16 Membership associations Our Business >  Corporate Governance, page 16-17      Fully

IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES

G4-17 Entities included in financial statements 2016 Form 10-K Fully

G4-18 Process for defining report boundaries and 
content About this Report, page 72 Partially

G4-22
The effect of any restatements of information 
provided in previous reports, and the reasons 
for such restatements

Our World > Environmental Sustainability, page 21 Partially

STAKEHOLDER ENGAGEMENT

G4-24 Stakeholder groups About this Report > Stakeholder Engagement,  
page 74-75 Fully

G4-25 How stakeholders were identified About this Report > Stakeholder Engagement, 
page 74-75 Partially

G4-26 Approach to stakeholder engagement About this Report > Stakeholder Engagement,  
page 74-75 Fully

G4-27 Topics raised during stakeholder engagements
About this Report > Stakeholder Engagement,  
page 74-75                            
Our World > Environmental Sustainability, page 21

Partially

REPORT PROFILE

G4-28 Reporting period Calendar Year 2016 Fully

G4-29 Date of most recent report 2016 Fully
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CATEGORY ECONOMIC

ECONOMIC PERFORMANCE

G4-DMA Disclosures on management approach (DMA) 2016 Form 10-K Fully

G4-EC1 Direct economic value generated and 
distributed 2016 Form 10-K Fully

G4-EC2
Financial implications and other risks and 
opportunities for the organization's activities 
due to climate change

Our Business > How Sustainability Supports Our 
Business, page 12   
Our World, page 25-28

Partially

G4-EC3 Coverage of the organization's defined benefit 
plan obligations

Our People > Our Employees, page 54                                                    
2016 Form 10-K Partially

INDIRECT ECONOMIC IMPACTS

G4-DMA Disclosures on management approach (DMA) Our Business > Supporting Economic Growth,  
page 10 Fully

G4-EC7 Development and impact of infrastructure 
investments and services supported

Our Business > Supporting Economic Growth,  
page 10 Partially

G4-EC8 Significant indirect economic impacts, including 
the extent of impacts

Our Business > Supporting Economic Growth,  
page 10 Partially

PROCUREMENT PRACTICES

G4-DMA Disclosures on management approach (DMA)
Our World > Supply Chain, page 50                                                                     
About this Report > Stakeholder Engagement,  
page 74-75

Partially

CATEGORY: ENVIRONMENTAL

MATERIALS

G4-DMA Disclosures on management approach (DMA) Our World, page 24 Partially

G4-EN2 Percentage of materials used that are recycled 
input materials Our World > Environmental Sustainability, page 21 Partially

ENERGY

G4-DMA Disclosures on management approach (DMA) Our World > Environmental Sustainability >  Saving 
Energy and Emissions, page 25 Fully

G4-EN3 Energy consumption within the organization
Our World > Environmental Sustainability 
>  Saving Energy and Emissions, page 25                                                                                                   
CDP Submission [link]

Fully

G4-EN4 Energy consumption outside of the organization CDP Submission [link] Fully

G4-EN5 Energy intensity
Our World > Environmental Sustainability 
> Energy Efficiency, page 28                                                                                                                                          
CDP Submission [link]

Fully

G4-EN6 Reduction of energy consumption
Our World > Environmental Sustainability 
>  Saving Energy and Emissions, page 25                                                                                                   
CDP Submission [link]

Fully

G4-EN7 Reductions in energy requirements of products 
and services

Our World > Environmental Sustainability 
>  Saving Energy and Emissions, page 25                                                                                                   
CDP Submission [link]

Partially

CRE1 Building Energy Intensity
Our World > Environmental Sustainability 
>  Saving Energy and Emissions, page 25                                                                                                   
CDP Submission [link]

Fully

WATER

G4-DMA Disclosures on management approach (DMA) Our World > Environmental Sustainability > Making 
Every Drop of Water Count, page 42 Fully

G4-EN8 Total water withdrawal by source Our World > Environmental Sustainability > Making 
Every Drop of Water Count, page 42 Partially

G4-EN9 Water sources significantly affected by 
withdrawal of water

Our World > Environmental Sustainability > Making 
Every Drop of Water Count, page 42 Partially

Indicator Description Location Reported

CRE2 Building Water Intensity Our World > Environmental Sustainability > Making 
Every Drop of Water Count, page 42 Partially

EMISSIONS

G4-DMA Disclosures on management approach (DMA)
Our World > Environmental Sustainability 
>  Saving Energy and Emissions, page 25                                                                                                  
CDP Submission [link]

Fully

G4-EN15 Direct greenhouse gas (GHG) emissions (Scope 
1)

Our World > Environmental Sustainability 
>  Saving Energy and Emissions, page 25                                                                                                   
CDP Submission [link]

Fully

G4-EN16 Energy indirect greenhouse gas (GHG) 
emissions (Scope 2)

Our World > Environmental Sustainability 
>  Saving Energy and Emissions, page 25                                                                                                   
CDP Submission [link]

Fully

G4-EN17 Other indirect greenhouse gas (GHG) emissions 
(Scope 3)

Our World > Environmental Sustainability >  Saving 
Energy and Emissions, page 25                                                                                                  Fully

G4-EN18 Greenhouse gas (GHG) emissions intensity Our World > Environmental Sustainability >  Saving 
Energy and Emissions, page 25                                                                                                   Fully

G4-EN19 Reduction of greenhouse gas (GHG) emissions Our World > Environmental Sustainability >  Saving 
Energy and Emissions, page 25                                                                                                  Fully

CRE3 Greenhouse gas emissions intensity from 
buildings

Our World > Environmental Sustainability >  Saving 
Energy and Emissions, page 25                                                                                                   Fully

CRE4 Greenhouse gas emissions intensity from new 
construction and redevelopment activity

Our World > Environmental Sustainability >  Saving 
Energy and Emissions, page 25                                                                                                  Partially

EFFLUENTS AND WASTE

G4-DMA Disclosures on management approach (DMA) Our World > Environmental Sustainability > Toward 
Zero Waste, page 38 Fully

G4-EN23 Total weight of waste by type and disposal 
method

Our World > Environmental Sustainability > Toward 
Zero Waste, page 38 Partially

PRODUCTS AND SERVICES

G4-DMA Disclosures on management approach (DMA) Our World, page 24 Partially

G4-EN27 Extent of impact mitigation of environmental 
impacts of products and services Our World, page 22-23 Partially

COMPLIANCE

G4-DMA Disclosures on management approach (DMA) Our World, page 24 Partially

TRANSPORT

G4-DMA Disclosures on management approach (DMA) Our World, page 24 Partially

OVERALL

G4-DMA Disclosures on management approach (DMA) Our World, page 24 Partially

G4-EN31 Total environmental protection expenditures and 
investments by type

Our World > Environmental Sustainability >  Saving 
Energy and Emissions, page 25                                                                                                   Partially

SUPPLIER ENVIRONMENTAL ASSESSMENT

G4-DMA Disclosures on management approach (DMA) Our World > Supply Chain, page 50 Partially

G4-EN32 Percentage of new suppliers that were screened 
using environmental criteria Our World > Supply Chain, page 50 Partially
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LAND DEGRADATION, CONTAMINATION AND REMEDIATION

G4-DMA Disclosures on management approach (DMA) Our World, page 24 Partially

CRE5
Land remediated and in need of remediation for 
the existing or intended land use, according to 
applicable legal designations

Our World, page 24 Partially

CATEGORY: SOCIAL

LABOR PRACTICES AND DECENT WORK

EMPLOYMENT

G4-DMA Disclosures on management approach (DMA) Our People > Our Employees, page 53 Fully

G4-LA1
Total number and rates of new employee hires 
and employee turnover by age group, gender 
and region

Our People > Our Employees, page 53 Partially

G4-LA2
Benefits provided to full-time employees that 
are not provided to temporary or part-time 
employees, by significant locations of operation

Our People > Our Employees >  Industry-leading 
Benefits, page 54 Fully

OCCUPATIONAL HEALTH AND SAFETY

G4-DMA Disclosures on management approach (DMA) Our People > Safety, Security and Preparedness, 
page 60 Partially

TRAINING AND EDUCATION

G4-DMA Disclosures on management approach (DMA) Our People > Our Employees > Fulfilling Employee 
Potential, page 58 Fully

G4-LA10

Programs for skills management and 
lifelong learning that support the continued 
employability of employees and assist them in 
managing career endings

Our People > Our Employees > Fulfilling Employee 
Potential, page 58 Partially

G4-LA11
Percentage of employees receiving regular 
performance and career development reviews, 
by gender and by employee category

Our People > Our Employees > Fulfilling Employee 
Potential, page 58 Partially

DIVERSITY AND EQUAL OPPORTUNITY

G4-DMA Disclosures on management approach (DMA) Our People > Our Employees, page 53 Partially

SUPPLIER ASSESSMENT FOR LABOR PRACTICES

G4-DMA Disclosures on management approach (DMA) Our People > Safety, Security and Preparedness, 
page 60 Partially

LABOR PRACTICES GRIEVANCE MECHANISMS   

G4-DMA Disclosures on management approach (DMA) Our Business > Corporate Governance, page 16-17                                
Code of Business Conduct and Ethics Partially

HUMAN RIGHTS

SECURITY PRACTICES

G4-DMA Disclosures on management approach (DMA) Our People > Safety, Security and Preparedness, 
page 60 Fully

G4-HR7
Percentage of security personnel trained in 
the organization's human rights policies or 
procedures that are relevant to operations

Our People > Safety, Security and Preparedness, 
page 60 Fully

SOCIETY

LOCAL COMMUNITIES

Indicator Description Location Reported

G4-DMA Disclosures on management approach (DMA) Our Community, page 61 Fully

G4-SO1
Percentage of operations with implemented 
local community engagement, impact 
assessments, and development programs

Our Community, page 61 Partially

PUBLIC POLICY

G4-DMA Disclosures on management approach (DMA) Our Business > Corporate Governance, page 16-17 Partially

COMPLIANCE

G4-DMA Disclosures on management approach (DMA) Our Business > Corporate Governance, page 16-17 Fully

G4-SO8
Monetary value of significant fines and total 
number of non-monetary sanctions for non-
compliance with laws and regulations

Our Business > Corporate Governance, page 16-17 Partially

SUPPLIER ASSESSMENT FOR IMPACT ON SOCIETY

G4-DMA Disclosures on management approach (DMA) Our World > Supply Chain, page 50 Fully

PRODUCT RESPONSIBILITY

CUSTOMER HEALTH AND SAFETY

G4-DMA Disclosures on management approach (DMA)
Our World > Supply Chain, page 50                                                              
Our People > Safety, Security and Preparedness, 
page 60

Fully

G4-PR1
Percentage of significant product and service 
categories for which health and safety impacts 
are assessed for improvement

Our World > Supply Chain, page 50                                                            
Our People > Safety, Security and Preparedness, 
page 60

Partially

PRODUCT AND SERVICE LABELING

G4-DMA Disclosures on management approach (DMA) Our World > Environmental Sustainability, page 21 Partially

CRE8

Type and number of sustainability certification, 
rating and labeling schemes for new 
construction, management, occupation and 
redevelopment

Our World > Environmental Sustainability, page 21 Partially

CUSTOMER PRIVACY

G4-DMA Disclosures on management approach (DMA) Our Business > Corporate Governance, page 16-17                                                             
Privacy Policy Fully

COMPLIANCE

G4-DMA Disclosures on management approach (DMA) Our Business > Corporate Governance,  
page 16-17            Fully

G4-PR9 Monetary value of significant fines for non-
compliance with laws and regulations 

Our Business > Corporate Governance,  
page 16-17            Fully


